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Abstract

The objectives of this research were 1) to analyze the necessary competencies of digital announcers and
to develop a conceptual framework and a blended learing model on social media, 2) to study the effectiveness
of the model in enhancing digital announcer competency, and 3) to assess the systemic impact of the model on
the quality of information dissemination. This development of lessons through social media is part of the Non-
degree program development by the Faculty of Mass Communication Technology, Rajamangala University of
Technology Thanyaburi. This study utilized the Research and Development (R&D) methodology. The experimental
group consisted of 60 students from the Television and Radio Broadcasting Technology program, Faculty of Mass
Communication Technology, Rajamangala University of Technology Thanyaburi, enrolled in the second semester
of the 2024 academic year. Research instruments included questionnaires and expert interview forms, a model
validation form, a digital announcer competency measurement tool, and performance evaluation rubrics for
practical work. Statistics used for data analysis included frequency, percentage, mean, standard deviation, and t-
test (Dependent Samples)

The research results revealed that 1) The developed learning framework and model, named the B-LDAC
Model (Blended Learning Model for Digital Announcer Competency), which integrates blended learning with
digital skills, was rated at the highest level of appropriateness and consistency through expert validation. 2) The
digital announcer competency of the students after using the model was significantly higher than before using
the model at the .05 level in all aspects (t = 15.24, p < .05), formally confirming the difference between pre-test
and post-test scores. 3) The systemic impact assessment indicated that the model resulted in significantly higher
levels of accuracy, credibility, and audience engagement (Engagement Rate) in the information disseminated by
the students.

In conclusion, this model can serve as a guideline for curriculum development in the Faculty of Mass
Communication Technology and the Faculty of Communication Arts to effectively and sustainably produce high-
competency announcers capable of navigating the challenges of the digital era.

Keywords: Blended Learning Model, Social Media, Announcer Competency
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TPHanauUNIMAaRY (Pre-test)

Jidesnidumsinaussaugiuszniaddviavesin@ne Aeu n1sFuldlanna B-LDAC Taglduuuinaussousiriu
NTMAUNINUT

ALHUNITNAEDY (Implementation):

naufeg1atignszuIunsSeusmusumsasuvadluaa B-LDAC naenniAn1sAny Satunsufdauazas
$raosanunsaluudedenueelatl

HANAEIN1INARRY (Post-test):

Sedugnmannaes fifodniunsinaussousfussniaidavesindng uds msliluieg B-LDAC lngld
WUUIRANTIOULYALAY

Lﬁuﬁagamaﬂiw}m%iwu (Systemic Impact) IWSI%LLUUUSzLﬁuﬂmmwmiaummaz Engagement Rate 31N
nanuTinAnyseunsuudedsnuooulay

Audeya arwiianela vesiindAnwdesuuuumaiious B-LDAC fifamuniy

nsaszvidaya
1. Mlaszvideyaianmunn (Fsutumoud 1 uay 2)
SLua'awummﬁmswﬁamiausLLasmméfmmimﬂ@%mmﬁy (Key Informants §1u3u 7 ¥inw) f3deagldns
Awnswiiiilan (Content Analysis) Tngnisnaniny Fanquusziiu wardauanegitedunuiisaiuanssougvan (Core
Competencies) waagjUsenAdvia lslfidugiulunisairsluea B-LDAC siludmsu msnsivdeunmuamussaiasile
uazluina
2. MTBATEdeyaidaliunu (dm3utunend 3 mnmaedilumg)
FoyardeUinaildnnnsiananouazndsnisnaasdliluea B-LDAC fungudegna 60 au azgniiATIzs
Fwadned
2.1 adAganssauun (Descriptive Statistics)
-A1nufl (Frequency) uag $ouae (Percentage) Iﬁﬁéfm%’umﬁLﬂiﬁsﬁ%@gaﬁugmﬁumﬂa;u&haam 17U
LW %439 @12713%7
Anadeuny dudsnuuasgiu 6.0) WamiumsleneiseduausnurvesGouluadu of
AOULAEVAINITNARBY) TIANTIATIEVTEAU AANaTaume UssAvanimnisidiusiuvedus (Engagement Rate)
uazszAUAMUsneladaluna
#0ALT9RYNU (Inferential Statistics)
-mvadeUAnTl (ttest) wuungudaegadiifusiu (Dependent Samples t-test): WunTosilondnitly
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TunslSsuiisuanuunnensesausTauggUsenia
figauuseansnnvedluea lneivuateddyniead

NaN1339Y
1. HanTATIZRLaziaUIlNea (Analysis and Model Development)

1.1 aussauzi 919y (Core Competencies) #an1531A51¥ALA 09115910 1LT 82978y (Key
Informants) aguld3n aussaurifusznaidvanauazsndudonaiuarsetruseiuiign Ae sinvznisasisaey
T01719934 (Fact-Checking) Lagsinwgn1siinszsideyauazunanesy (Analytics and Platform Adaptation) § a1y
sinurlmifuonmionninueiugiudunsussmauay nnsnandouuusaiy

1.2 guanuazaaiismnssaduina

TunanisiFsuuvunannany (B-LDAC Model) fimudu iiun1snsisaouauii ssnsudaionian
;EL%'EJTUWQJ (Expert Panel) ografuszuu

Adiianuaenades (100) vesluinauazununsianisiiouslaesiu daadegeda 0.92 Fauansilueaegly
sefufinzauLazasandeaunniigaiiazthluldlunimmeans

1.3 pmandesiurenniosdiotana (Reliability)

wuTraussouussmaRivarunmsmaadeshilaelignsdulsyaviuearivesaseunia (@) lddenu
\Festusan 0.86 Feeglusziugs wazanunsathlulflumsifuteyaldednaindeds

2. wamsAnwUszansamaesting (Model Effectiveness)

HaMaUSeuWisuaussausUsEn1ARIviavesnduiiegn 60 au neukasnanisidlung B-LDAC wuilunadl
U33?m%ﬂm‘lumstﬁ%ua%ﬁﬂamiauzQL%‘EJuaéwqﬁﬁaﬁwﬁagmqaﬁaﬁisﬁu 05 Tnefiuszisiuddaysal

2.1 Warnmsiimungeanvesuing

nn1sIsuiisuaussnugite 5 duvedlinea B-LDAC wui1 dudifimuinislanidu fo duineenis
anaeutelfianss (Fact-Checking) uazdunisdnnisufduiusuuuiieal (Real-time Interaction) nan153¥evidiu
Sutanssudtelngasouvesiussnmwuuifuldededdoddey Tnstndnvanunsolnnesiarugniowesdoyauas
UImsiamsaudniuaauudedsnuesulaildogsiioniw defiedugauisdiny (Core Strength) voslaima B-LDAC

2.2 mstuduusganinmueddunaiunisileuieu

ethnamsideluisuiiisuiunsidsunuunannany (Blended Learning) Tuguiuuidsdiiiunisld
sruvUImMsdansnsdeus (LMS) Walu wud Tuiea B-LDAC Alddedinuooulavidugniindslunsnssduanssousld
ginimsFeuluiesSeulnivieriesfjiRnisdiass ilesinnisFeuvudedinueeulatiaieaiisanios "msisouside
Uszaumsal’ (Experiential Leaming) fifusnsadiuiinsedu desnalvgGoufnmmuiiuiuasivinuenmsuitgmians
nihlaaniinisinuiRluanilewuuiis

2.3 adngudunan1sseus:

NAN1SNAEBY t-test (Dependent Samples) ﬁué“u'jmzLLuuLaﬁaam'ﬁaumawé’aL'%&Juagﬂuisﬁu 170
5amm'7|'qm Tnoan t fidunald (St = 15.24, p < .05%) Budusgradunianisii ALUANANIYDIANT I UL T RLT UDEN
frnslandlallfifnnnenudady uwifnnnnssuiuniadeusiidussuureding B-LDAC fiysanmavinusadviann
fuanmwindendedsausoulaossanysal
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3. mamiﬂisLﬁumaﬂiwm%qssw (Systemic Impact Assessment)
A15199 1 mamsﬂsuLuumaﬂimmmsuwmaﬂmmwmmmimwammiaumﬂ“QL JUNILNTFANT1TULUUGD
dseoaulat aguldasdl

aeAUsENaUNsUTELTY (Aauusniw) Anadey FTAUHAANS
x)
AuNasaULINA (Content Quality) (AW 4.35 agluszAuLN
gndfes, mmniidedle, a5381uUsMY)
Usg@inBnmnsildusiu (Audience sy TuwatasliFouannsondaiomiiaseufjdinius
Engagement Rate) 15% Auguulangaiuseansnimes
ANufisnaladeluing 4.60 infnuiianuiiewelasgrunndesuiuunisseus B-
LDAC

ayunalaesiu luna B-LDAC SiuseanSamaslunisenseduaussausussmaniva wardwansenuileauinsde
ANNNKAZANNLLTBTDYBULMTIgNNARLALINE LN TG AL

B-LDAC MODEL:

A Blended Learning Framework for Digital Announcer Competency

DIGITAL CONTENT 4, REFLECTIVE
1. THEORY & ETHICS PRACTICE & |  DISSEMENATION ASSESSMENT &
FOUNDATION SIMULATION & ANALYTICS SYSTEMIC IMPACT

* Media Theories

* Digital Communication The)
Advanced Law & Ethics

* Marketing Skils

Voice & Annoucing Cantel Frasien

Py +/, Cort Form Giodos
@& @, ?o \ 4
N — ()

udience  Rea

. E/J Content Intaretient

e
Digi m Media wau ic Feactice En gagenmn

Predustion
Q

Fact-Checking  Fact-Checking

K Content Quality
& Credidiity

Engagement Rate &

e Live Streams & |l| Accuracy

| Public Feedback

1
o Crisis Simulation * Short Form Videos
* Peer-Peer Feedback
|

* Public Feedback o #™ Continuous

 Platform Adaptation oot

Al 1 wandluinanisiSeuiuvunassauilowiuaiisaussougiUsennaRdsia (B-LDAC Model)

Tauna B-LDAC AonseuuwnfanuudduneuiisanuuuaiflewiuaisaussnusvosUss menaviasgadussuy
Tnemswannaunwdidmauiiiniunsufoaaidduanimuindondedinuooulaifiuiade uasUssidunansenuids
szuuluaenin

aNUTUHANTIY

n130AUs1BNAN13338 (Discussion of Findings)

Luans3senuin lnanisSeuiuuunaunaiu (B-LDAC Model) ity fussansainlunisiaduatie
aussauzUsENARIYiaYeindn gsndineunsmaassedslitivddyneedn JsaenndesiulnAnuesnisizouduuy
weuHaL (Blended Leamning) 7153131 n5y5annsseninsnsiSousuuufasesa (Face-to-Face) warnsiousiu
walulad (Technology-Mediated Instruction) agtefinUszansamnisisousuazainainuefidudouldininnsFeus
wwulawuuniadissegiafenisysannsinouland: anudiiatinanlassaiwednnaiiunisdienen singu
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aa o

nouiuazadusssu Tuszeeil 1 (Theory and Ethics Foundation) Augluiunisiin YRnshdvianaydaesaniunisel
Tuszesdl 2 (Digital Practice and Simulation) dsiliiiSeuldsuiimmdiddnuagaudngdanaia

2. MIBnsERUANTSIUZRIZE T Aydetundn

nan151set iR iuegadniandt luna B-LDAC annsaiaSuadvaussausfinaindosnisograseio Tnawane
finwrnsnsraaeudaifinnds (Fact-Checking) wazanuundeie: azuuuaussnuzduigeduoglanrundnimaaes
FaduramnaneudiduveansiFeudluszesi 1 unsinsginsdfnw soanamaintinuasy (Fake News) way
nsthudnns msadeudideitensiava Tuussgndldlumsnamidenn

3. finwgmsufiinisuariinneideys lunaduszaummudSalunsimuinue mssufudiiumanosy
WAEN1TIATIEVUBYA (Social Media Analytics) Tusweed 3 (Content Dissemination and Analytics) Faidunsufitlaym
mmsu’mLmauﬁﬂwm'ﬂ%m%ﬁﬁa?Lﬂ5'1zﬁsﬁ'azﬂaﬁwﬂuwﬁﬂqmLLUU@%&L@M msﬁﬁﬁ'ﬂuﬁmﬁLLWﬁLﬁamﬁl%dLLaﬁmeﬁ
Engagement Rate fagmuied vibiAnnsiseusiuuasiie (Learning by Doing) fdaasensuiuuanagnsnsaeans
agsiailos

4. HANTENULTNTTUUADAMNINYBINSENEVIOAATAUVFA

1) AranInasaumegs (High Content Quality) AzLLLRABFUALgNFeY AL Tetie uazmsUdaa
aﬁmusimﬁuaqmammLiaumamta sigunsagluseauuin (4.35) LLam’memﬂuLmalﬂ,ﬂ,mmeLmaaumﬂmmsmamaa
wihthu usdagnilsnuuinseusoans sy

2) Uizﬁm%mwmﬁamiqq gn31n13idusIuve{yu (Engagement Rate) ARuTU 15% 1A Sou

Y
A A

annsnUssgndldvinuedunsiandeuas meiaseiteyaldesnedusyansam Weaademitlufiousundede us
farsgeeauaulavesySuanslugaidvialaass

uanATenuilunansSeuiuuunaunauiioaiuainaussousiussnaRavia (B-LDAC Model) fifmundu
ﬁﬂixﬁm%mﬂumiLa?m%'wamiauwmQ’L’%auiﬁqﬁuﬂdwriaut.‘%auasmﬁﬁaﬁﬁmmaaﬁa FeaenadostuniAnTes
(awmne 197, 2564) TlsryimsysanmssewinmsdeudlutudsuasmslimeluladeuRlnddiofiayssavsnmlums
aSainuefidudeuldinitnisSeunuusaiy Tnsemnzaussauzsunsnsiadeutewianse (Fact-Checking) Laznns
afuaruiudeiiomsAivaiiintussdlanduiu WunauannisesnuuuAansaluszesd 1 Aidun1sieses
nsdifnudussanamangnUaoy Fuduvssiuddyd @iinnuiaugenssumeidomseding, 2566) Iitug
Huinweidniuegnddunginssunislidumesidniagiu

nsiifidsufiaussourdumslinneideyaunaniosugeiu WumnelnaiidalenmalifiFouldlfiaTede
ATeRasaluTL oY MTHEUNSLE DY %aﬁduEJLLf’T{]zymsu'mdwwaﬂﬁﬂmms‘[fﬁsﬁa%auﬁamsﬁ"amsmmﬁ (An1en Snisew,
2563) Iddatodunal induinuefidmasoussansnmnisiomslugaddvia luduvesmanssnuidesyuuiinuhamuam
YosEsAUAT LI dassziimugndowazindefolussduaniigaty asvouliifiuiinssuiunsiouianm
Tuwaildlfifauifoudinusmanaia widgniesesssuisTnasaruiuineuse

n5IN158d@IUTW (Engagement Rate) ﬁLﬁuqasﬁwméﬂJm%ﬂuamwLLamﬁauﬁaﬁﬂﬂmaaulaﬁ Fadundngrud
Uszdnufinanadsnnudisalunmsimaluladunduinasunsaeansos 1aiitudsmununan Marketing 5.0 983 (Kotler,
Kartajaya & Setiawan., 2021) fisjaiffunsléiveluladifleairsu fauiusatanumneiuuywd dwaliluna B-LDAC
Huwianssumensinuilansnsandniusznadaviaineulandaudeinisveseaamnssudeasmnavulugaiiagtiuls
ag1auiasa InefinszurumsinuasUssiliunafinsoungquynifnuvdnnsiseiidedelsves yaun Miazein (2560) uaz
donsuiuuleungmsenseiunuAMNsAnuIAITiaves drlnnuayisnisaninisang (2565) anme

Pawuauuzlunsimansideluly

1. Us39lalAa B-LDAC Wngvdngamsinunans

angmalulaBiomsinary vieaviniiAsates msfiansun vssaliea B-LDAC inludnmilavessein
maUfuaieiaufussmelasians ieliiulaingiFouazldsunmsiamuninusuuuesdsiu (Holistic Competency)
é?ﬂLwiwqwﬁauﬁqmwﬁﬂmuamwmﬁauﬁ%ﬁaﬁaLﬁumiﬁsuiuw Project-Based Learning (PBL) Uy Social Media
Usudsuguuuumsuszdiunannnsaeuteilowdums aiauazimeuninainueds vuuwanwesu/dedenuooularl
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' '
a

wazliAzuuLaINAITIlATIZY Engagement Rate uay AuAmasaume [Hundn ienszduliifisousousiozdoas
ogailszansnmlulanidviaadna Module msaeu Fact-Checking Hugq

1eaannan1sideszyIvinue MInsIeaputeIiianss (Fact-Checking) fimudndnyegnads angmarsdari
Module nsaeulagianis ieflndugi3euliiiinuglunisuseiduundsiiunvesteyal Source Evaluation) uagnnsld
\nSesilensiaaouteyaidsia (Digital Verification Tools) agnaudiudiu

2. Jolauoluzidulounsnazusnsdnnis (Policy and Administration)

Densgauninigiunsusziiiunansenuideszuvaniiunisfineaisdiuuifa n1sussilunansenuilessuy
(Systemic Impact) ll#lunsUszifiunanndadio lnsverenanisinanifissuanzuuugeulignisin anuindedie
uazanugnesaniom tadimmsunindunsdnulutitiusniioly aenedestuaudesnisosdn

2) $nassninensdnu Digital Analyticspniz® A753nassIUUsTanaiiodam indesdledineidednuooulal
(Social Media Analytics Tools) W3 suldldauaie iflewamninugnsiinseideyaunane sy daduinuziiva
waauazdndusonisyieulutlagu

3) ahaedeteifsmnaiionsianndeies antunsfnwnasaiandetefufidernguasdudinlu
gnavnssudondviaegvainaue elridermnadnnsulumsussiiunaslidolausuusunluina B-LDAC lussosi

1) (Reflective Assessment) ilelilunadimuiiaiouarasnadesiviiaunisveuneluladegiaue

Foduauuzlumsisendealy

1.n533uRnnuNa (Follow-up Study) 183 Longitudinal: pasiinisvinidefnmunaiiieUssidiu Ussdvinaseey
617 (Long-Term Effectiveness) ¥asluaa B-LDAC Ing@innungusiegsfidnians@nuilunds 1-3 U iifeUszifiui
aussauzfilasuniswaun (Inglanies1u Fact-Checking waz Digital Credibility) gensgnirluldlunisinauaiely
gnavinssdeansInaTUne i

2. M3veEngufiegIlTeuLisy (Comparative Study) Ains3deLanaasaieuiiiou (Comparative
Experimental Research) ngil nguenuau fi3sudaeisn1saouiussmanuudadu uay nquneassiiGoudelung B-
LDAC \iefudulszansnmuasanumiioniivasluna B-LDAC lumswannaussauzidenaviaogadmaunasandd iy
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