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Abstract

This research aimed to (1) study the online fashion clothing purchasing behavior of students at Valaya
Alongkorn Rajabhat University under the Royal Patronage, Pathum Thani Province, and (2) investigate the online
marketing factors influencing their fashion clothing purchasing decisions. The sample group consisted of 373
regular program students from Valaya Alongkorn Rajabhat University under the Royal Patronage, Pathum Thani
Province. A questionnaire was used as the data collection tool, and statistical analyses included frequency,
percentage, mean, and standard deviation.

The research findings indicate that regular program students at Valaya Alongkorn Rajabhat University
under the Royal Patronage exhibit clear online fashion clothing purchasing behaviors, primarily favoring popular
platforms such as Instagram (46.91) and TikTok (44.23). Regarding product, price, distribution channels, and
marketing promotion, the researcher developed a model, presented as a "Platform" diagram, to illustrate the
fashion clothing purchasing behavior of regular program students at Valaya Alongkorn Rajabhat University under
the Royal Patronage through online platforms. This model aims to help entrepreneurs understand consumer
behavior and adjust their marketing strategies, providing guidance for developing businesses selling fashion
clothing across various platforms, as well as for those interested in this industry.

Keywords: Purchasing Behavior, Fashion Clothing, Students, Online Platform
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