AnstumsUmUAY1IUSEdUNUS iUe vudadenusaulail

Creating great press release content on social media
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Abstract

Creating content (Content) and press releases to be popular on social media In this era,
the potential of press releases media development must be enhanced with a modern digital
platform. This is considered a turning point in the world of communication towards new formats.
With a way to present a new public relations strategy that is different and motivating as a starting
point. There is a chance that the reader will remember. For example, using keywords in creating
content is one of the techniques that create quality content, both in the form of letters, images,
and videos and make it stand out from the original or setting a topic or the title of the content
that creates familiarity and attracts attention immediately.

Factors that make recipients remember content That press releases Can be managed
by analyzing the situation using various models such as SWOT Analysis to lead to content strategy
adjustment. Press releases regarding content design or planning communications to suit the
audience group Changing the way presentations create shared experiences and continuously

expanding the success of content (Content) on online platforms.
Keywords : Content, Press releases, Social media
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