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Thai Muslims In Bangkok Consumers’ Decision To Buy

Processed Halal Food
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Abstract

The research study objective to: 1) study the decision-making behavior to buy process halal food of
Thai Muslim consumers in Bangkok, 2) study the marketing mix factors use in the decision to purchase
process halal food of Thai Muslirn consurners, Thai Muslim in Bangkok, and 3) compare the differences in
the importance of marketing mix factors. Classify by consumers’ decision-making behavior to buy process
halal food. The sample use in the research is Thai Muslim consumers living in Bangkok and decide to
buy process halal food of 400 people by using a questionnaire as a research instrument. The statistics
use in the research are frequency, percentage, mean, standard deviation and one-way variance,

The results of the research were as follows: 1) Thai Muslim consumers in Bangkok Most of them,
25.25 percent, bought ready-made food once a month, 34.00 percent bought 1-2 pieces at a time, 39.26
percent, which cost no more than 500 baht per time, 42.25 percent, mostly bought in supermarkets
such as Tops Supermarket, Gourmet Marmet 38.00 percent, the reason for buying was delicious taste
22.75 percent. 2) The analysis of data on the importance of marketing mix factors used in the decision
to buy processed halal food of Thai consumers Muslims in Bangkok as a whole found that consumers
gave importance to the highest level (mean= 4.51, SD = (1.39). product {(mean = 4.67, SD = 0.41), followed
by price (mean = 4.52, 5D = 0.49) and the least distribution channels (mean = 4.38, 5D = 0.49) and
3) The results of comparing the differences in the level of importance to the marketing mix factors and
categorized according to the decision-making behavior of consumers to buy processed halal food, it was
found that consumers with purchase frequency place to buy and different reasons for choosing to buy
give importance to different marketing mix factors. The statistically significant at the .05 level, there was
no difference.

Keywords: Purchase Decision Processed Halal Food Marketing Mix Factors, Thai Muslims, Bangkok
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