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Abstract

This research aims to 1) Study the needs for capability development of retired industrial technique
instructors for second career in the digital economy era, and 2) Compare the needs for capability development
of retired industrial technique instructors for second career in the digital economy era. 3) A study of the
relationship between competences, knowledge, skills, and attributes of the need to develop the competency
of retired industrial teachers to be able to pursue additional careers in the digital economy era. As a combination
between qualitative and quantitative approaches, the research divides the research population into
2 subgroups. Firstly, the qualitative subgroup, consists of 7 experts or executives from Office of the Vocational
Education Commission (VEC) that are expertise in administration or operation in vocational schools affiliated
with VEC. Secondly, the quantitative subgroup, consists of 38 industrial retired technique instructors from
year 2017 to 2021 and 78 industrial retired technique instructors that going to retire in year 2022 to year 2026,
or a total of 116 instructors in this subgroup. The qualitative research methods used in this study is In-Depth
Semi-Structure Interview, follows by Content Analysis technique for analysing the results. While the
quantitative part is carried out via questionnaire and statistically analysed important variables such as
percentile, average value, standard deviation, T-test (analysis of difference), and F-test (analysis of variance).

According to the in-depth interview with the experts, the capability development of retired industrial
technique instructors for second career in the digital economy era should pay attention on fundamental
knowledge in digital marketing tools, e-business system, and e-commerce applications. The experts also
suggest that utilizing social media for business such as Facebook Live, YouTube, and online sales, are
also important. Meanwhile, the needs for second career capability development in the retired industrial
technique instructors show are significantly high in both overall and individual compositions: knowledge,
skills, and desirable characteristics. Gender, age, education level, and work experience of the instructors
do not significantly affect the needs for second career capability development. Study of the relationship
between each composition shows positive results with the statistical significance of 0.01. Therefore, the
second career capability development in digital economy era should be supported and encouraged not
only for retired industrial technique instructors, but also for retirees in government, private, and public
sectors.

Keywords: Competency Development, Industrial Technician Teachers, Supplementary Careers, Digital Economy
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fuvinug (Skills) Pearson Correlation 1 0.645%*
Sig. (2tailed) 0.000

ﬁwuﬂmé’nwmzﬁﬁa Pearson Correlation 1

UszasA (Attributes) Sig. (2tailed)

o e =

@ = e )
** Jpddgnsaiansesiu 0.01

INMITNG 3 WU ANUAUNUSTENINANTTOUY
AuA1Y3 (Knowledge) amuvinwe (Skills) waganu

o e . o
AnanvayNiTsasd (Attributes) nnatudiainy
dunusnusdniitudiAgnisadanszeu 0.01 lag
ausIOuY FUAL3 (Knowledge) SAuduiusniauin
a ar 2 [ as P I
nuAuYinwe (Skills) wagauAManwusINIUTEAIR
(Attributes) sgiltadfgynsatianszau 0.01 lawil

AduUsrandanduniusiviniu 0.727 war 0.590 way

2 w " al @ ar F o
aussousAIUNNEE (Skills) dAudUnNUINIIUINAY
ot Ad . 1 ar o ad
AuRMENYEITIUsEaA (Attributes) aensditudAny
=) § ar i &’ a ar 3 1 a
NeadansEav 0.01 Inedadudsyansandunusiviniu
0.645
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5.d45dwan1side afisrgnauay
JoLauDUY
5.1 a3Unan13398 aiusena

1) ngunztuenamnssuiundusiegns 4
AuGBINTIsHAILNANssausliaIsalsEnoue 1w
wilugaiasugiandvia lnenwsau wagseniu eglu
SEAUNN dIUTIET0 WU dANuABINTRRNANSTOUY
3 dduwsn beun A1uA1u3 (Knowledge) wuidn
Sudl 1 msafensumudlihaulawarmngaudu
nauthwine fmwAaiveglussiuinniian dwudl 2
M3ld Facebook Marketing TunisdaiaSy e-Business
&uil 3 wndeiBmsienmaudlimen Fehiui 2
way ddui 3 denuAaiuegluseduan susinwe
(Skills) wui1 dduil 1 33msld Facebook Marketing
Tunsdaedugshedidnuseiind (e-Business) Sl 2
Bnslfiadesiiofugiuvesnisnainiiudedsn
ooulatl uazdduil 3 BnsTnaduredudluguuuy
AdvARle n1senw msanussmnliiansay Swnde
firuAnuiusglusziuinn suaudnuusiiiessasd
(Attributes) wui1 §¢ul 1 ewndran ndvihaslval q
Nuusslomiromusuarynpasu Sl 2 muFuiaveu
sonuildiuneumneldiduegned uag druil 3 A
soutioudeuny Smndeiinnufaiuegluseduun
AonAneITUNE ¥ Yes McClelland [6] nddn aussaue
Wunudnuasdmginssuiidunaunanag e
aansn vy uwaraudnyazdy q Miliyaeaaia
nanuldlaneulussdng denrdesiu K Thongprasit [7]
IiadensimuigduuudnenimvesSuinyeusiu
msdamsndsnululssnugeramnssudmenieldnig
PIUANTDINTENTNNGNIU NaNTIENUT HSURavoU
fumsianisndssudanudaiuifaafugunuy
AnenmveruliaveudunsIan s ululsau
gnavnIsuAemelinIAIUANTEINTENT WSS
Tnen s waznesunneu laun auaug suinue
wavsuANANYE iUz aglusediuann uenan
tunamsifedamudn dnenmussgiuiinveuiiuns
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Janrandsnululswiugaamnisudme aeldanis
ar 2 ar & L3
AIUANYBINTENTNNATNY AURNSNWUETITIUsZAIR
Usznaume asfusenavess 6 asrusynau lneSeseuy
8w L =4 =l ar = a
anudRnannlues fie 1) inssauiuilsenufniu
e @ W & @
YOIEOU J09A%N Ao 2) Huyweduiusuavanunsadn
w o ' v o el = = aw a wn
Aueuswnulailueegnsd 3) dsudeuite uasUjon
A ar
mungsulisuveesdng 4) lanudednd uaseanu
5) AUy aiAnY waztaluMsiIu Lay
' ' ' a wa ]
6) IANUBOUNBUAPUAUABKUIVITUALETID1LANT
Py a a5 Ve s =
donnaninueoise [9] lmaﬁagﬂtl.uuau‘iﬁnuzl.waﬂ']‘i
Soujmaluladfdviavesaiogluangunnamiung
1 k2 v A 2
WU dusInueaAIuAlg (Knowledge) Lwam‘iﬁaug
weluladfdavesgeegluwnnsaumnumuns Jdl
iU IiIvae 10 fuds lnsawsiueglusesiu
o o a = [ '
Ununan diefisaniusesulsvsessyusanu wun
1 A s A ol s ol
fimpvuuumasvownLUsTRglusEAUUINN 5 Suduusn
o @ el = i i
TneBssdusivandinysidimazuuuwdsinnian Taun
a <l w = ) ) | =
fudsi 5 anudnuguiediunisideunsalindoudn
' = = -] ) =l
Wy Wwiusdnuwavinsdwidlons 5898311 Ao AN 4
2 o ) v e w a
mmganﬂ‘Uﬂ151%auma%Lﬁwawwmmﬂmaams
[y o v o ) =l Py
waRu U IRNYD ALY 9 AIWUSN 2 AuFug
< o a & sl o o w { i
Wenfudumesiauazgunsaiidnludmsunisitense
= ¥ a8 a = v oo a ol aF
Bumesitn faudsi 10 Anudifeatunisduiinguniw
& I3 = o e o =
ynduldiuazmsiliagsuamintudinll uasshudsi 7
2 o e a o & @
AnuianudlangIfunsldudug (e-mail)
- 1 1 A ar A ar
vudumesiin dunnzuuuedevesiaulsfieglusyau
W = o a Voo = w W
Yo fidwau 2 fuus Iiun fudsi 6 anuiannudila
ﬂl ar o & o @l
WAEINUNITNITINTIUAIUNITIUAUNIIEUIAITUY
= ¢ & ) = w v A | @
dumeiin wagiudsn 8 anuianudilafeadiu
nslestudeannisgnvasnalsuudumesiia au
a16U uavaenmdasiuaonmaadnu K. Thongprasit. [11]
ar A w ar o ol
19398 Fo9 wummansiaunfnenindtdsaulunia
AAIMNITUNAITHAAKALUTAT WANBUITILAYAIA
seiupen (EEC) : n3flfinwiwnusznaunisanaInssy
ludminssees wudr guinisaaiudsznaunisiy
gnawnssuitmanglui (S-Curve) waRaufiAy
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maaziueen (EEC) veswaUsznaunisgnamnssuly
Jwmiaszoes fauAauiufeafuuuamian s
AneamirdieulunirgnavnssunIsHanLazuinig
wawiAvAIangIuean (EEC) : nsdAnwiaum
Uszneumsananunssuludaminszesd lnenwsiu wag
578071 laun fuAs (Knowledge) imusinte (Skills)
ua FunAnYETIRIUsYASA (Attributes) oglusesusnn
2) wan1sfn¥IANFURuSsenInsausIaue
AuAus (Knowledge) suvinwe (Skills) wagntu
AndNwuETifisUszasd (Attributes) 1892 MFDINNT
NAUENTTOULVBINAUAFYINRAAMNTTURIN By niene
Tanunsaussneverdwasulugaasusiafdvia wus
AudUNuSsEnIsauTIauULEAIUALS (Knowledge)
fuinee (Skills) uazFuRuanyuzifiaslszasd
(Attributes) nnsnuilmuduiusiuegslidedfnmne
afafiszdu 0.01 Tnsaussougsuarud (Knowledge)
fauduiusnisuaniuausinee (Skills) wagau
AadnuaziifieUszasd (Attributes) sgraiiduddny
yaadATisEay 0.01 TnefidndussAndanduiusvinty
0.727 wag 0.590 wazausIaurauinee (Skills) fimanu
Ffusmeuniusurnidnuais e szasd (Attributes)
pthailfuddynadaisedu 0.01 Tnedanduuseans
anduiusivindu 0.645 nanafie d1ATIEAAMNTTY
faussaurauAuTazdINa dausTauLmUYinye
warandnuuziisUszasdnulufie aeandosiu
Boyatzis [10] WiFnanfinaanudn aussauy Ae Auanvuy
%ug’m (Underlying Characteristic) vasyanadiléiu
u39931R (Motive) guild (Trait) vinwe (Skill) Jumnweus
(Self-image) wsouNUMNIsdmL (Social Role) #3o
23AAW3 (Body of Knowledge) Fypradusoaily
TlunsufisulviAaussavsuanivilenitunsgiu
gonpasaiunaning [7] Ivamnumane mswauminens
uywd et nssuaunsineliAnnsFeusuayms
wWanlushuanus rsannsa vinwe wasvirued el
\AnnsAsuulamiengRnssuiing st aIaUGUR
NulsiegniisravanmuasussaingUsvasrvetaseins

Tiaunsnus:neue1BwiRSHIL-AIASYATAGAAR

Iﬂﬂﬂ"I'iﬁﬁ.lu’]ﬂ%ﬂﬂ’]ﬂ?ﬂgﬂé&ﬂﬂ%ﬂj”luﬂﬁ%ﬁj?uﬂ’]‘i
Aneusu Msfne wazmswaun dWewdeuaamsesly
fuyeanslumsufisholusuian wasiieisdanu
anunsanenisutsdunaraNuiulnueeAng
5.2 Toldunuug
1) Tataueuurlunisimansideluly

1.1) @NUANENITUNIINITNTIANW
AsENsIANYISMS Astnansiselunsedlummun
Wuwlsvenioudavvanansnisimunaussaugved
ﬂ;g‘u'ﬁaqmE{wniiuuazqﬂmn‘sman'ﬁﬁﬂmﬁﬁqﬁ'm
FinanuanenssuNsNseTAny launsausenau
andwadulugaiasvsiaRdvianeuiiasinduneny

1.2) ATURAIUIENBUTINY NTENTIWTINU
WaZNINAINIEGIDNE NTENTNIARLNTIALILAL AL
funswesmywdnminansideluadiluvszgndlily
n133nhlAsaIN sANASULAY NRIUIANTSOUYYBIATY
9AANYMNTTULATYAAINTNINSANWITIARRd T
AlENITNNNTNNTENTAANY Tauaggeengiidiaang
Feamsiaunimunufifetusunnug Toud ns
asnaoumusliiaulasazmugauiungutmane
n3laf Facebook Marketing mafin3sn1satenwdunn
Tieneau duinee leun 3msle Facebook Marketing
ﬁmﬂ‘ﬂ’m?aﬂﬁaﬁug’lwaamwmmﬁmﬁaﬁ’mm
paulatl wagdsnisinadviedumluguuuuaduisle
NNSEIEAIN NISANLAIAIWINETIB913 AIURMENYMY
ffsUsvasd Wud anundidn ndvinddud q Mdu
ﬂiziwﬂﬁiaﬁlmamazqﬂﬂaﬁu AMUSURAYDUADITY
Alssuneumnelimiustnsfuaranuseutiouteunu

1.3) NIURRILIRTDUIINY NTENTIUTNIY
msiwamsdseluadsdluldusenaumsudndulss
ngmineigafunmsianuitesesiugindeneny 1
anuusynaunsiiluldlunisiunuinsnisuinig
NINYINTYARBATUATVA MIUUTTAVIVBITING anvuy
s Sudlilumsyhau anuf e vinwe
Usvaun1sal guansnenie uasdnlavesgindoneny
ﬁgaﬁl.ﬁa’[ﬁ@'mﬁmumqﬁaﬂuﬁ’mé’amﬁﬂm
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1.4) dheuimsiulaveuiisatuniswann
AUTINULVDINAUATI QA IMNTINAITUINANTINY
1.1.!ﬂ%ﬂiﬂﬂLfJuLLm‘m:u,ﬁaaiqm%nqﬂmﬂﬂumiﬁwm
A3 Vinwe u.aziﬂ}zué’nwmaﬁﬁwizam"lumiﬂwnau
o dwadlugarsugiandva lnoanzanufifediu
wialulagasaumeasisln nseduneeulad inwy
aumsldnumalulagtygiussiivg (A) Tulsasu
gnavnssy ieliiusiemsAsuntasueanaluladly
gARYIA waramnsafingasmantsadeseldanendn
wiulugaRdvialalieawesianisanslilnndunduueny
swmsifegadsdu

2) Yorausnuitensisuaduely

2.1) msfinsifudefuaudesnisiamn
aussauvvenguasiuaIndu q fazindeneiguas
fnSenenglianunsaysznavednadilugaasegio
Advia lneysannmsanusmiiossninimiigunasy
aAenvy wazantumsAnsuiteliidususssuuas
Waregsioiles

2.2) msiinifudefuanudesnisimun
amsaummqmaWniﬁalﬂﬁau'iﬂuﬂ’iiﬂ'izﬂauaﬁw
wiulugamsugiandviafieairslenanisdenuuas
snszFununmiinvesilaninSunerguaziinden
oglviannsaiiondnetuvduntoney
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