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Abstract

This study utilises Augmented Reality technology to develop the "JewelAR" system for
promoting jewelry online. Buyers can virtually test on jewelry products with this augmented reality
technology. The study revealed that the "JewelAR" technology not only generates a unique and
unforgettable experience for buyers, but it also significantly improves online marketing efforts. The
system's efficiency is confirmed through expert evaluations, which indicate an average rating of 4.66,
with a reliability of 0.51. The analysis of user satisfaction yields an average score of 4.20 and
a reliability of 0.47. The outcome facilitates the presentation of product information in a realistic and
aesthetically pleasing manner. Hence, the "JewelAR" system serves as an effective instrument for

endorsing jewelry products online and has novel prospects for engaging a tech-sawvy clientele.
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