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Abstract

This article aims to investigate the adaptation strategies employed by small and medium-
sized enterprises (SMEs) in Thailand amid the digital economy era. Grounded in a neoliberal
economic framework emphasizing the role of market mechanisms and competition as key drivers
of development, this qualitative study analyzes case studies and relevant literature on the
adoption of digital technologies in business operations. Findings reveal that Thai SMEs  utilize
digital technologies such as e-commerce platforms, social media, and data management systems
as primary strategies to enhance efficiency and expand market reach. Moreover, innovation
development and digital marketing emerge as critical factors enabling SMEs  to differentiate
themselves and respond rapidly and effectively to customer demands. The enhancement of skills
and training for personnel is also essential for sustaining competitiveness in the long term. Case
study analyses highlight key enabling factors for SME adaptation, including government support,
access to financing, and the establishment of business networks. Nevertheless, SMEs  face
challenges related to technological knowledge, financial constraints, and disparities in

infrastructure access, especially in rural areas.
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iwulnogsdsdu (Porter, 2001) yuupuailouATugRaEhfeunumvswaaEELaznalnNTUTsTuTn
lenmalvigusznaunmsanunsalduselenianuinnssuwazinaluladlva WleuiaszdvBamuas
novaussmufasnvesiuslnaldesnsdiusyAvina (Friedman, 2005) Tutduniinagndnmsusudames
gifavumnaaazvungen  sadudsdindufiazilimnuiannsasuilefunmaivdsuntadlunaia
wazmaluladlsognsriniuazdadu

Tutszalve ssfvvuinasuazsuingen Sumumadsonistuindeuasugialasianzly
Soein1saiisnuLazn1snsz1es1els (Office of Small and Medium Enterprises Promotion, 2020)
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fmnuaasslunsiwalulagfavaunldieiindseansanlunisanfiuaukasvenenain  (OECD,



al

MIETEWINYINITUSUITHALTIND UN 1 aUUN 3 (RU8N8U-5UINAL 2568) 22

]

2019) wwnAnddouassgiaesi  nmadalenalinaiavinusgiaduiiuarnsaduayunisdids
wieluladaztensziuuinnssuuasfivaanuannsalunsudiduvesssfisuanaauazvunngon
pg19ilUsEAnSan (Hayek, 1945) ﬁaﬁumﬁﬂmﬂaqwémiﬂ%’uﬁwmﬁqiﬁ%mmﬂaNLLamemjam Tu
gaiasugRandTasaluFesifinnudfyodidsluriunmsiauiasugavosssmna

agalsinumnudniavesgsiavuanauazuwingen Tunisusudmidndanmsugionivialila

Fuagfiumsthmelulaganldvindy  widwioserdeannuaunsalunisuimsdans winnssy waznis
W winwerasyaans (Schumpeter, 1942) Msilaaslunainiagnisudadunyuusyiligsiavun
NANNLLALIUINL DL AOINRUINAYNSTINDUALOIRNDAAIALAZAIINADINITVOILUIINABENTIALT LAY
A 1 dyd 1 v a 'S 6 % U a 1
gavgu (Porter, 1985) UnNAMUHRWALUNTIATIEINAENSNTUTUMYRIgINATWIANa AT YW IndaY
Inelugaiasugiandviameliiufiawwimsimunzaulunsiauwezasuadenuduniweningsig
Jlusuren
Saw & A o a ¢ ¢ Y a |

unANU U IngUssasAiefnyILagIn T einaensn1sUTufvegiaruInnastassuIngey
(SMEs)  Tutszwirlnglugaiasugianivia  lngldnseunwifnasugransiastoninuunuimuainaln
pan NMsUAloN1aN19gINe  waEN1TANASIWIANTIY  DIEAUBLUSKUIVNIN SRR NWINZaNd M5

gsfavwInauazaIngey lumskdyiuanuvimelazn1siudsuwlaeinaineg1adedy

2. ﬂi'é]'ULluﬁaﬂklagﬁiimﬂﬁﬁﬂlﬁLﬁﬂ?%@\?
iwsugenansialenlinnuddgyiuunuimresnalnnaiawarnisudadulunisnssduuinnssy

LagMaiRLATYEAa (Smith, 1776) Tugalasughandna mavdsuulamanaluladliadausnadu

TigsfadesdinnudangunasUiuiieg1asingy Brynjolfsson & McAfee, 2014) Mguiinsususimg

5379 (Business Adaptation Theory) @liliiudngsiavuianatuwazvuingen  fedldnagnsiuiunisi

9
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(Teece et al, 2016) AR ITaIdtuunUmvsILInNTsukaznsSeuslussdinsdunayuadAey
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Jadpdaasunisiiulauazanudsduvesgsnavuianadazauingen  (Acs et al, 2018) ognlsfiny

v Y o v v [y

gsnavuIAnaNuazawIngen vnadndnindyiutediinaunineinsuazanuilunisiinalulagunly
afamsulsvneatiuayuuasunasdoyafivsnzauiotislmiAansusuiegeiiusansnm
wimeluladuazuinnssuasdutiadvddnllumstuiedeussisvuiananiazanden Tuga
\ATEFNIARN uinsUIMsTamsinensuyeduazmsiandnenmyaainsidutiadediliens
uestalél (Wright & McMahan, 2011) msaiisinmsssuesdnsfatuayuuinnssuuaznsSeudosis
soilloselyl  g3favuIAnaTuaIUIALeL aansanevaueansasuLlamesmanaldegieil
Uszansnn (Schein, 2010) ﬁaﬁmmamwmlumsa%”waﬁuﬁﬁmLLaaﬁLﬂ%@szimmaqsﬁﬂﬁﬁwmwﬁwf-ﬁ’qﬂu
maasuaislemauazanaudsdluaninuindeniiiudsuntands (Powell et al, 1996) M3AnwINA
msUfusvesgsituisnanuasauingey  Tulssmelnedsesinnsanesdussnaumaninugluiy

aa o

Msumelulagfaviau by

3. USUNYae §snavIAnansazIungau Tulsewealne

gInavUIANaNUAzIWINgRN  (SMEs) Slunumdfgsawrsugialng lneAndudndiulngves
qiﬁﬂﬁ”’wm waziduunasinsnudfglunainussau (Office of Small and Medium Enterprises
Promotion, 2020) §5013UUIANANKATYUINLDYU Tulseelveiinnuvainvanesslugiuung Ussiam
Y9333 warsrAuAUnIadlunsdmAlulagATiaunlY (Punyasavatsut, 2019) uiisguravediuleuny
AuauIIivvANaIazIuIngel H1UlASINITANG 9 UATIAIVUIANA LA IUINEDN ATELIeEs
wdnyiugUassasnumsiu anudrnumalulad wazmsudmsiansiidssansenuseanuannsaluns
Usumlugaiasugiafdvia (KPMG, 2021)
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Wisusiteandunuuasiinselfiviy widadaasumugangulunisaniugsiavinunatseuly

wuuaUTRIAIAkazINALUlaE M AsuLUa9E195901157



al

MIETEWINYINITUSUITHALTIND UN 1 aUUN 3 (RU8N8U-5UINAL 2568) 24

]

nagnsnIsimwIuinnssuaznseatnnavialudnuiisladendelv  gsfsvuianansuazun

gou @NINATIAMNLANALAZIRNANEINTaluN Wt ulaegeditudAey (OECD, 2019) st
a aa o 1 o [y} < Yal a [ [ ¥

watlan1snanAadvia Wi nMsihnsuiulsuledliauninuasiinduduas 9 TunanisAum (Search

Engine Optimization -SEO) mslawaduleiduaiiive Laznslasizideyagnandiunussendlyd 9y

T gsfvwinnanduasuingey dnunsaneuauesongAinssuiusinanilasullatognssansi (Tiago &

Verissimo,  2014)  usnanfinsiauwinweiaznisineusuyaansiianuianuaiunsatunisly
wialulagfdviandunagnidrdgiduasuniudnsaluszezen (Wright & McMahan, 2011)
nsasunsetsnasauulensgsindunagnsdrdyiteli  gsfiavwinnasuassuingon
Y = Q. A v é{ ! IS v (3
aunsainwinensuazlon1anein1sna1ninide@u  (Powell et al, 1996) AwsTwileiueAns
AMeuan WY @a01du3Ty vIsnusy wasuslngmegsie aunsaiiudanuansalunsiuinnssy

wazwmaluladlug q wldldednesimSuariiuse@nsnim (Acs et al., 2018) nagnsifisanainuides
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p89TISY  uenaNUNIsIRTinueAIviakarnsIeszideyaduiigUsenaunsnguilldanunsans
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nagnsnIINIIaInliegwiug dwmaliglaiaslonianisgsivanatedissiaiiios luddasade gsne
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3.2 ASAANYILAZNITILATIZI

nsAnwINsaMegsuatgsiarwIanaluazuIngen  nenuszauanudnsalunisusudndig

Y

geLAsugianaviatigliun mdaauinagnswazdadeniilugaaudnsa  (Office  of  SMEsn
Promotion, 2021) fegatu gsiamuanuazemsildunannesueaulatlunisveegiugnauasiiiy
ganvne  bewanslviruisuseansanvesnsidinaluladfdvanaznisnameeulal  (Chulalongkomn
University, — 2020)  nsfifnwimanfiuiugndaunuimvasanunaasiiuasn1susuilasunagnsaiy
sa A ! <
anuNsUAEULUa0E1959LT)
nMlAIzinsdfinyvedgsisvuianaisuazngen luningeainnssufiuanasiumeliliu
Niaeiideswenorudnsalunisusuda loun nsaduayuainniasy maditauramu waznis

[y

Wawinweveaupans (KPMG, 2021) egdlsfinugsinvuanansuazuwingeyn  waneuisdaundeyiv
guassn 1wy Mannmdiumalulad adiamenisiiu waznsuinnietneidussansam dedawasio
AwansnsalunsUsusuasiiulnesnadady  (Punyasavatsut, 2019)  ANMUANsNsweIninALas
SnwaizgiavilvinagnsnsususdesiimuBaveuuazimnzaufuuuniiesiy
nnnsSeuiieunsalfnuluginiaeiie 9 vewssmdlng wudgsiavuanansiazuuingen
Tudleslngiindenundonsumaluladuaslnssaiaiuguiiinigsisruananiuazsagon Ty

v A

BuUn dwalinisusuddngsugiondvialenusindawasivsedvanmunnnds (World Bank, 2021)
luyenduiy  gsfvuianatavswIngey  luruundeandyiutediaiunsnensiarlasasng
fugruiliFesimunnagvifuandng 1wy matiunsadaedetnelugmusaznslitomenisaaiadi
wangaNfuUTUYiesiu (Office of §sRIvLIANANIUALILIALEN  Promotion, 2020) MIATILIE
Wisuieuiitelifunnuddguesmstanuleusiineulamduiunainuansressirunnang

wagvungeu Tulseinelne
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