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The creation of sustainability in business management through the integration of

social responsibility and profit generation

Y189l Inengus’

Mr.Asanee Wittayayon

UNANED

nsuImsgsnatutaguseasdyiulymifeitesiunsaiaanuddunslunuasugia

a a1 v

daay uazdundey lnsanglutadudinusunsertdnfsansenuainnisaniugsianguiuns

3

a

asemlsiesegiuferderailugnisnaunaseninawalsslevinaasugiatuanusuinveu

FOFIPLLATAIINADY  AITUNISNANNATUANUSURATRUADAIALRUNISAS 19 bsnaneduwuInien
drdnylunsuivnsgsfalideduluszezen manauwauidunishienudAgidudunsouadeny

[y

wavdawanden sawdanmslimnuddyiuaulsdalunsdidugsiaiefiuamudesiuangiidu
Iddnde  TagmsuimsgsianianufuRnveuastieiaiuainerulindauas nmdnuaifalisy
sAnsteazthlugnmsaisanudusiusiudaunssiugiidwlddmds uaznsfiuyarmagsialag
MsliBnsasndnfarivsouinmsniinusuiisveusodeny MswannHEn S dulingiu
Awandon vidomsatuayulasimsfiodinudilifissainennuuseiulaliiuduilnavindu u
fetheaenruuandauazanulfiuisunemsutsdiulunan Snamssidugsesdiudss
anmIdBsINMsgININFINsaivensenuaniadeneuen msafrsaudsdulunis
UimsssfalasnsnaukaueufuRaveudedinuLar s i lsiadunisasaugaiiddy
seyssaUsglovimsgsionasaudsBulufudsaunasdanadesdadumsuimsssialuguuuud
poulandiislusnuasvgiauazauiuinteusedsaudmalisiaaunsoagsonuaiiulaldlulani
Wasuuasegsrngalutlagdu

Y] '

ﬁ’]ﬁ’mmu:mmé’a@u, N13U3M55309, ANUSURAYBUsadIAY, N1sas1aniils

1 n3ensdasy independent Scholar,Thailand

Corresponding author, e-mail: asaneewittayayon@gmail.com,Tel. 088-17751823



v A

MIATEMINYINSUIUNTHALTIND UN 1 aU0UN 1 (UNSIAN-LU¥I8U 2568) 29

9

Abstract

Business management today faces challenges related to sustainability in economic,
social, and environmental aspects. In particular, society has become more aware of the
negative impacts caused by businesses focused solely on profit-making, which may lead to an
imbalance between economic benefits and responsibilities toward society and the
environment. Therefore, integrating corporate social responsibility (CSR) with profit generation
has become a key approach to achieving long-term business sustainability. This integration
emphasizes both social and environmental care, as well as transparency in business operations
to enhance stakeholder confidence. Responsible business management helps build trust and
a positive image for the organization, leading to strong relationships with stakeholders and
increased business value. One effective method of combining CSR with profit-making is through
the development of socially responsible products or services, eco-friendly products, or
supporting social projects. This not only creates a positive impression on consumers but also
helps differentiate the business and gain a competitive advantage in the market. Additionally,
sustainable business practices reduce the risk of criticism or external challenges. Creating
sustainability in business management by integrating social responsibility and profit generation
establishes an important balance between business benefits and social and environmental
sustainability. This approach to business management meets both economic goals and social

responsibilities, allowing businesses to survive and thrive in a rapidly changing world.

Keywords: sustainability , business management ,social responsibility, profit generation
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msfuilinnudniiiuuazanumaniaangnAndudnviaaiesdledflunsiaunodngd

ge8u  nsfigsfanevuauesiennudensuazafenvesgninfisiensdudmiauinisiiludngiu
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dawndey liiflausazaisnnuduiusiniugnd uidhafinseneuaziaiuainanndesiily
WuUsUA (Kotler, Kartajaya, & Setiawan, 2017, p. 102) éhasmLeﬁuﬁqﬁﬁaﬁmémﬁuﬁwﬁaﬁmiﬁ
aonAdosfulIARRIRUMITALIBIANToE9sd(  ESG  -Environmental,  Social,  and
Governance)  shilsfunissesiunazatuayuangniiildladswndeunisnanmanuaudsduly
nszIuMsUIMIEsRTldifiesudnmssatmneiidnauiudanedounasdsan uidimuiansid

p

ufugilduladiudglunsimuunmamdgundusiugsiauasday  n15eenlUUNagNsSNgEy

wazN13aTIANNFLTUSIATUYITULasTUSTnTgINIETIET AT 1A NNSEULAE HAaNS A tY

JEEHT MsmliunsanukwInamaliavyigligsnaaunsaneuaueonUTIIEA
duwndounazdinulaegalivsednsam  wieuvaaiuaiamaiulanisgsianduaadguly

au1An (Porter & Kramer, 2011, p. 72)

4.3 msasuluudanssuindsdy  Wunagndddgiiesrnsanunsaldiieiiuyssansanly
nMIALiuOU niouriaanansznunsdnasy nsldwaluladlule 1wy waluladndunauny
WIBITUUMNARHUSEAVTA A zaieliesdnsannislonineInssssud wazannisudesuaiiy
(Hart & Milstein, 2003, p. 56) walulagnldlumsusuugenssuiunisuds wu nslandanu

a & A Y] AAg Y W v | v ¢ o a a v o A
waveindvisen simumalulagnldndsulesas Higlvesrnsanunsadiiugsialdedgadsdulay
TinsgnusadndauniswaLINansaswazusnIsulinssodunaaoufdus nniauIni1an
asansanunsaunlulgleeesiiusgansain WUNITRAIULANINAINaUNSa e dansle
(biodegradable) wsan1sudndudfiinsldianslafa  wenvntinmsnanfiiulnsredwindauds
Hgiiuanaulaliiuuslnanlianudidgyiunseusnyiuintouuwazaansnasnuing
AoUUTUALUSTETENle (Peattie & Crane, 2005, p. 370) fipdraduuseninansasudlniinie

a o ¢ Aaa Y ° e a v a v oA a aa

nandaeinalulagninisldndenumazaunsanigenaiainesnsaumrssusnisiiaiy
SuRnveusedwanaeulieg s nsamuluwinnssungsBuialunmsaiyanlidugsialusses
gdlimiesdnaulandgiuduinaey  widuielizsiainsiivlnegiaiuadulaniyutiuniiy
o A
gagy

4.4  nsinuazsgnunasuaugedududiuddalunsaiisanulusdasarasianng

Wwotluliiugliduladiudesiutagnd dnamu waen1asy n1sinisenusufaieaiunsimn
& ' v A & & P I3 P o a Ao oA &
p9AnsagedadudumsasiloNosAnsanunsaldlunisansfansaiunundsiu  Inenisseauilag
Indeyandanuneitumsaiiiunsauduindey &y uagn1smiuguanasdnsyin (Eccles &

a d' [ v L3 1 q.'/ = (=1 (! 2 <
Krzus, 2010, p. 7) M1S189UMIAMNEINUNSHRILBIANTE1edsEuliiiswuadelineueniiu
NIAIEUNUNSURAYRUAREIAN LaduduASaelinlunTIsAAR LA USE I UNANITAILE LI UAIUAIY
gaguveteIinsme  asdnsiinsenuilusslanasiteyaniweioldvglansuanulingdaaingd
duled A AT ELESUAS 19N NANWAINA L URAA UBNAINUNT I TINAUE NS AV IHAI Y

(KPIsllun1sinnaansvesnagnsanudiguludeddglunisuszdiudsednsnmueanisaniiuau
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1% v
v A 1

puAMUIEy  MvinmaausanseunguauaedunITannsUdeeinwsaunsEan  (Carbon
Footprint) Msldndsanumaunu viiensiiudndiuvenisldianslafalunszuiunisnds (Sullivan
2011, p. 25) lpenisldmainanudnsavemanuesdnsansafaniuanufuniiuasUsulgna

v o & Y Ao oA v SNa & a I a v | 1%
gnslanuanudndy  nsamuluuinnssundgusasnisidmalulagnidulinsreduindonyiels

shvaEnusaanNansynuaedawIndeulneg1diused@nsnm  Turagiieniunsinsinlags1eauna

an

UANUTITUKIUNITIAYINTI89IUNNTIANITNAILBIANTDEITIEY  LaznslasaTnaudSaues

e o

Hay stvasenullsdaasiasuasienulindanndlidulddiuds  wavgagliedns
aunsavsunagnslaauanuauninlunisussaiimnesuaugsBy (Eccles & Krzus, 2010, p.
12)

5.n5alANwIANS luUsewmalne
o ' ¢ ~ o & P ) LA ¢ a
fg19e9rnsnUszaumudnsanilslusmsgranuraulavesesnnstiulsemalneiaunse

Usudgrnudsduladniafie vselugnamnssundanuuaznsnens wu ussvden (PTT) Fadu

T
a Ao

Usvndsnundunumddglugeamnssundsnuvesinguasnisaliugsiandadu Uan.la
ANRUNTIUAIUNITHAUILAZALASUNITIINAINUNALNY LW AN ULAIDIRRSLATNAINUTILNE

v A

iWioannsitanwdssunleada Sadunidlunagnsddqyiviliuidnidmelumsansanssnumg
dunndeunazdany (PTT, 2021, p. 5)

uen9ni UEMlugnamnIsunInnens WuUIEnlnewnielss (ThaiBev) dsanansausui
Tushunrudsdu lnensdifiunagniifiedaaiunisinunsidadu wunsaduayunuasnslusunis
THneluladuariinsiidudinsiudaunedonlunsdsiiona  nstiavendnsaueiifinissusesny
Fefu wunsldhmannuvasdeiidulinsiuiundon Swefoufismsasewindsemuddayues
WNARNTWRILNDIRNTog 1Ty lun1saiiugsia (ThaiBev, 2020, p. 18)

nagmsiithlugarmdisansudlorunassuazesdnsunmitedunislunagnidfn
Frawauadisnnudfuluednineg dregratu Yanldsauflofudthnuulouisuasunundsny
(EPPO)  wosUszimalnglunmsiaunagnsndsnumeuny  Sstsiauaimnniuamandsamily
UselnAlazanNanIzNnuINNSInasuneada (PTT, 2021, p. 7)msiesnslulszmdlnesiuiiony
2IANTUIUIYIR WU UN Global Compact %38 Global Reporting Initiative (GRI) Sstaglnuiem
mmaaEJﬂizé’ummgmmioﬁ’wLﬁuqsﬁaﬁﬁqgulﬁqﬁu KunsldnseunIssnuuasnsUsEfiuna
Juanna  Fslifisauatiglumsaiemnaluisla  widdelunsaduaiuanudotiuaniinamu
LLaz;}"u’ﬁnﬂﬁauiaiuqiﬁﬂﬁﬁmi%’uﬁmawiaé’mmLLaz?ﬁLLﬁmé’am (UNGC, 2020, p. 12)nagnsnis
sudledsnanldladiananissmiioluszduusema  uwndsanunsaveslifsnisasisiusingtenag

‘o

gnSiuasAnsniianudeIvgaunsiauilaznsidinalulagndstu Faghlvesdnsaunsatiia

v A A A v U o U A a a a ) )
LW]aﬂm@yjaLLagLﬂﬁ@ﬂm@m%?ﬁﬂ‘ﬁﬂqﬁ‘UﬁUm'ﬂEﬁﬂ’flllHﬂﬂuuﬂigﬂmﬁﬂqw%agmuaNU
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6. d3U

msfnweudsBulugsiahlugunBounddgiedumadenlesssrinnsainanaen
yaATugiakaznsiuRnve UrdinuLaz A ndeL \esnmssiiiunmsvesnagsiading
Aordewuariufduiuslvinssvivdszrwu Tan uaswadilsvSenaUszneuns  g3nades
Usgnounshivssrvueensu  vazdediussdidmadeaninwindonvadlansie  maelasuna
flswiifiseeaferliifufiveniudndeludniusesfiosduszneuanussmuunaglandeazi
Tgshadadu peAnsREnsUTuidhguumsidEulifissuiannsaawansemuianse
Auandeuuazdeaunity  uidtnunsaifiunnuansalunisudedusaraisenudosulunanald
0g19858u MnnsdiAnwvesesdnsivszauanudifalulssmalng wulsm. waglneiwnelse 1¢
wansliiuidessdnsannsanaumaunagnsnsgsiaitiunudsdudniudmmensnstuls
nansenuiiintuliifissdadeneliuasmislusseren  uwidhoaiuainmdnvaifitueglésu
nsgausunguslaaLazinamu

Tumsafemudedulugsfin  uUImsmsnaunusEEreTassaNaNNA LT INIAY
FefunazidmanemainsfuliAamafulaiddulussosen  msafnagvsilduiuuananiilslu
sepzduuslianuddyiunsiaunfisdulunndd sstelvuismannsadiuenudoiuangid
i wavanaudssnnilymdsaunardanedenfionnioty  mswanagnsiigiduens
safensnausumslininensifivssdnsam  msdamsnsnanegedsdunaznsliineluladi
PwanuanszyuNsEnndeN  vazinfumstinmsatiuayuanaassluseswesmluieuaznng
afuayunsnsiiu WeligsAsaansasuiiinguumanddulilaelidoundayfuanuyhmedu
MRl msfinwenudenlesseriemuddulasmsaauinnssulussdulanidunun
mensithadla  Taslamznsfumiisnislmlg  Tunsadsyadmnagsiafidaduriuninnssudny

walulaguaznisdnnis  msaumeluladimduiinsduiwindey  waznskinswensasnedl

]
o w A 1
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