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ABSTRACT

This research examines the factors influencing behavioral intention to use on-demand travel insurance by
adopting the Unified Theory of Acceptance and Use of Technology 2 (UTAUT2) as the theoretical framework.
The study investigates the relationships among key factors within the UTAUT2 framework that affect consumers’
behavioral intention to use on-demand travel insurance, with the objective of providing recommendations for
the development of on-demand travel insurance products that align with users’ needs and service usage
behaviors in the digital era. A quantitative research approach was applied, and data were collected from 432
respondents using an online survey. The collected data were analyzed using descriptive statistics to describe
respondent characteristics, followed by Confirmatory Factor Analysis (CFA) to assess construct validity and
Structural Equation Modeling (SEM) to examine the hypothesized relationships. The findings reveal that
performance expectancy related to convenience and plan adjustment, social influence, and habit have
statistically significant positive effects on behavioral intention to use on-demand travel insurance, with habit
exerting the strongest influence. However, effort expectancy have statistically significant positive effects on
performance expectancy related to convenience and plan adjustment.
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Effort Expectancy

Social Influence

Facilitating Conditions

Behavioral Intention

Hedonic Motivation

Price Value

Perceived Trust
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(X = 3.44, SD = 1.08) & wiuanuaslalunisliusnisusziusonmsdumsuuuda-To dodudulsas
wud ngudratvlszauanufaiedluzdudaudnigs Tagfienadowiny (X = 4.07, SD = 0.96)
’luﬁmmﬂmmmwaﬁaga f1nuLL (Skewness) agﬂwﬁw 1.7 §49 -0.1 uazenanulas (Kurtosis) ayj’lmﬁ’m
.05 A9 3.2 vigil 1aRsaneuinaeiues Kine (2016) 3131 @hm’]mﬁﬁﬁméﬁ%izﬂmﬁu 3 uazenanulas
ﬁﬁﬁwé’uystﬂmﬁu 10 Aaddwnmeinmansnsanivldiniinmsuanuaslndifssnd vadt iilasanmsdnm
ﬂ%ﬁﬁ"nm@mjuﬁ"sammmﬂ'jw 200 A% miﬂizl,ﬁum'mlﬂuﬂﬂﬁ‘nm“ﬁagaﬁﬂ&iﬁaLﬂu*‘ﬁm‘hﬂ”@ﬁ;ummami
Jianziluaasunslasiasd (Hair et al., 2019)

MIIATaIAlsEnaulBaiine (Confirmatory Factor Analysis: CFA) Ham33LATIZANLIN laulaanisia
ﬁmmaa@ﬂﬁaoﬁu%gm‘ﬁdﬂizﬁ'nﬁagius:ﬁuﬁsau%'uvlﬁ lagdszidunnuzaansadvadluiaaliaiasinaig
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coefficient (ﬁ) path coefficient (b)
PECPA— BI 0.107 0.112 0.054 2.053 0.040
EE— PECPA 0.892 0.897 0.043 20.898 <0.001
SI—BI 0.129 0.139 0.057 2.446 0.014
FC—BI 0.049 0.055 0.089 0.621 0.535
HM—BI -0.067 -0.069 0.067 -1.024 0.306
PV—BI 0.106 0.105 0.068 1.553 0.120
HB—>BI 0.564 0.558 0.105 5.336 <0.001
PT—>BI 0.064 0.066 0.074 0.896 0.370
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