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ABSTRACT

This quantitative study aimed to examine both personal and service marketing mix factors influencing
consumers’ decisions to purchase coffee from franchise coffee shops in Phe Subdistrict, Mueang District,
Rayong Province. Using a sample of 385 respondents selected via Cochran’s formula and surveyed through
questionnaires, the research employed statistical methods including t-tests, ANOVA, and multiple regression
analysis. The findings revealed that variations in personal characteristics significantly affected purchasing
decisions at the 0.05 level. Additionally, service marketing mix elements—specifically price, place, personnel,
and physical evidence—were found to positively influence consumer choices, also with statistical significance
at the 0.05 level.
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o'ldiady BEAINNGY 3 5.123 1.707 5.969 .000*
mulunga 396 109.017 285
MU 399 114.141

ANaT97 4 wudt Tademedsznnimanidiueny swaunidnm endwuaznelaadudriiunmidadula
2‘/ v 6 1 Qs [l a o ) Qs
FamuwanSunmundssinnunswlosuandanuwagnaiineimeny

2) ﬂaﬁmdmﬁi:aumamwm@u’%midaNa@iamim”ﬂﬁuia%amLLWﬁnﬂ%’mmLLW&J?:LN}LLWWVLW"’“Uaaﬁu’ﬁnﬂ

Tuduaiw dnelies 39nIaTzLa9

@13519% 5 auluian (Model Summary-d) Sauszauniinisaaanfanusunusnunisdadulaganiunain

Sumundszinnunaulsdvesguilnaludiwain Sunaifies 9ininszoas

Model R R Square Adjusted R Square Std. Error of the Estimate
1 .865° .750 .755 .27453

a. Predictors: (Constant), sum_p1, sum_p2, sum_p3, sum_p4, sum_p5, sum_p6, sum_p7
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a9 5 adlaian (Model Summary-d) #utszaunisnisaaiauinmnianusunusnunisaagulada
v [ 1 ' e a &% e o € a ] 04 ° N '

munnumundszinnudsuled wud drdudeinTanaunuswnguden iy 865 uaziasadzasdi

suFNWUSWAQ MR 1YL 750 waasdn sudszaunnsaaauinig ITANENNTBINNIAaFUlITaN LKW

nHunmundszinnunsulad le3ouas 75.00 uazdianuaaaafounnasgIuuasmInensoiden 27453

M1519% 6 NANNTILATIZRANNLLUTUTIN (ANOVA-c) Tuluiaaf 2 tienudndszaun1ansaanausn1ing

ANMNUFNANWTNUNIAAFR AT NINIINTIUM WY TN WY Lo F

Model Sum of Squares df Mean Square F Sig.
1 Regression 85.726 6 12.246 162.486 .000*
Residual 28.414 378 .074
Total 114141 384

a. Dependent Variable: Behavior

b. Predictors: (Constant), sum_p1, sum_p2, sum_p3, sum_p4, sum_p5, sum_p6, sum_p7

NA1397 6 HamTILATRANLL U5 (ANOVA-c) Tulataadl 2 ifgafuifisaiusindszaunmimiasia
UsmMIfidenusunuiiumsesasulagenunanhumunszianunsuled wuin sl Ensansunus
wmmﬁﬁfﬂﬁmﬁymaaﬁ@ﬁi:ﬁu 05 LEAIIIANUFNNUT IR INEINU T FUN WM IANALININUNIIAARLD
Famunanhunundszianunsulodlanusuwniiudaiduess Ssaunsailushsdusunsaanay
wiamda |

{ o a & .. A '
A1319% 7 daulszEndniInanas (Coefficients-a) “llﬂx‘thLﬂﬂ‘Yl 1 LLa:hJmaaummmamwngmmad I

UszaunamIaaiauInInunsaaanlaganiunanwnunlssianuwsw lod

Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
1 dasi (Constant) .879 .220 6.607 .000
PUHAANTUH sum_p1) .038 132 .049 1.384 .166
ANUIINT (sum_p2) .166 .027 247 5.834 .000*
FUTBINIINTIAIRUNY (sum_p3) .080 .029 077 2.427 .015*
AWEILEITUNINAA(SUM_p4) .004 .032 .005 A79 .856
@Tﬁulqlﬂmﬂi (sum_p5) 137 .028 .185 5.808 .000*
ANWNIZUIUNT (SUM_p6) -.028 .023 -.033 -1.191 .233
MWBIRLTZNALNIINB AN (sum_p7) .421 .024 .504 13.779  .000*

a. Dependent Variable: Behavior

H Qs a A€ { X
AMNANIN 7 daudszaniatnanas (Coefficients-a) Va3 luLAaN 1 u,azT,umaaummmaywmmmmmu
UITRINIINITARIAUINNINTA MV FNNWTAUNITAAFW TN NN TR NY T AN WA T ITE WU 8%
UI2AUNIINITARIALINT AIUINIAT GUTEINIINITIATIRUNE @Tﬁuqﬂmm LRZANWEIRYTENOUMIMUATNE

L™ s 6 Qs o A tﬁy U 6 ] a o o s aa tdl a
ﬂ'J’]&IﬁNW%ﬁﬂ'}Jﬂ’]iﬁlﬂﬁ%l%‘ﬁaﬂ’]LLW’*J']ﬂT]%ﬂ']LLWﬂ?ZLIW]LLW?%VL"EMJﬂﬁdu%ﬂaﬁﬂ@ﬂﬁdﬁﬂ@]‘ﬂit(ﬂﬂ .05
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