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ABSTRACT

Saranp Dance Studio is a small business specializing in teaching various dance styles. Its target audience
includes parents who wish to develop their children’s dance skills, from basic levels to competitive standards.
And emphasizes intensive teaching for children, focusing on developing students from basic skills to competitive
levels. The studio offers internationally certified courses in various dance styles and gymnastics. Additionally,
the studio frequently sends students to participate in competitions throughout the year, providing them with
real-world experience. Saranp Dance Studio has an initial investment of 1,000,000 THB, with a payback period
(PAYBACK PERIOD) of 4.2 months. The Net Present Value (NPV) is 5,389,515.91 THB, and the Internal Rate
of Return (IRR) is 182%. These figures indicate that the Saranp Dance Studio business is attractive and offers
worthwhile investment potential. This business plan serves as a strategic guideline for individuals considering
investment in dance studio business. It provides a detailed analysis of market potential, consumer behavior,
and investment feasibility, aiming to deliver a comprehensive understanding of the industry and its opportunities.
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