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ABSTRACT

222 Homemade Pastry is a shop that focuses on presenting high-quality pastries made from natural, fresh
ingredients and free from preservatives to meet the needs of health-conscious customers who love unique
flavors. The business operates in the form of a small cake shop along with online channels. The main menu
includes homemade cakes and pies that have been developed to suit the tastes of consumers. We also provide
special cakes for celebrations such as birthdays and parties.
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