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Abstract

This research aimed to 1) study the level of online coffee purchasing decisions of university students in
Bangkok, 2) compare the level classified by personal factors such as gender, age, education level, and average
income, and 3) test the relationship between marketing mix factors (7P's) and the above levels. Data were
collected from 400 university students in Bangkok by questionnaire and analyzed by statistics including frequency,
mean, percentage, standard deviation, t-test, one-way analysis of variance, paired comparison of means by LSD
method, and Pearson's correlation coefficient analysis with significance level set at .05.The research results
found that 1) overall, the level of online coffee purchasing decision of university students in Bangkok was at a
high level. 2) Samples with different genders, ages, education levels, and average incomes did not show different
levels of online coffee purchasing decisions of university students in Bangkok. The majority of the sample were
female, aged 20 years or younger. Education less than a bachelor's degree, Average monthly income less than
15,000 baht, and 3) marketing mix factors were related to the level of online coffee purchasing decisions of
university students in Bangkok.
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