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ABSTRACT

The image of the Thai national team manager is of utmost importance to the team's success in various aspects.
Effective management by the team manager not only helps build a strong and competitive team but also directly
influences the confidence and loyalty of the fans. This support is crucial for maintaining the team's morale and
receiving backing in all areas. The connection between a good image of the manager, effective management,
and strong relationships with fans are key factors leading to the success of the Thai national football team,
both in terms of competition performance and societal acceptance. A manager who can create a positive image
will gain support and loyalty from fans, providing the team with the necessary resources for development and
growth. Success on the field further enhances the positive image and popularity of both the manager and the
Thai national team. Conversely, poor management and an unsuitable image will diminish confidence and
popularity, leading to a lack of support and reduced chances of success. Therefore, it is essential for the Thai
national team manager to focus on creating and maintaining a good image, effective management, and strong
relationships with fans. This approach will ensure sustainable success and recognition for the Thai national
football team at both the national and international levels.
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