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ABSTRACT

Business Plan Mangkorn Mu Krata Restaurant has planned business practices in the form of providing Chinese
style buffet food for customers who want to try new food and Chinese people in Kalasin Province, including
pork marinated in Chinese herbs. Meat marinated in Chinese herbs, etc., Mangkorn Moo Kratha restaurant has
an investment of 8,000,000 baht. The business is operated as a company with Mr. Ananyot Prajong holding
90 percent of the shares and Ms. Thitiya Khamcharan holding 10 percent of the shares. It was found that there
is a return period. Capital within 1 year, the net present value of the business is positive at 13,453,329 baht
with an internal return of the business of 82 percent
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