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ABSTRACT

Business plan for Suphawadi Healthy Semi-Herbal Restaurant is a semi-herbal restaurant setting that
emphasizes healthy and Thai herbs of high-class premium food. Good quality ingredients come from Thai and
foreign farmers. Focusing on the target group of elderly Thai people and foreign tourists who are health-
conscious, the restaurant offers both sit-down and delivery services through the application. Elegant box
packing service is free for the customers who order and can't finish their meals. The restaurant is carefully
planned in every detail to create various modern and quality menus to meet the needs of customers. The initial
investment of this business is 1,390,890 baht owned by a single shareholder, 100 percent, with a payback
period within 1 year. A net present value (NPV) is 4,393,433.03 baht and a rate of Internal Rate of Return
(IRR) is at 86 percent.
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