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ABSTRACT

PPD Music Academy emphasizes the quality of its instructors, who are directly qualified and experienced in
music education, particularly in teaching children. The teaching approach is predominantly private, utilizing
standard musical instruments and focusing on enjoyable learning experiences. After each class, instructors
provide feedback to parents regarding their child's progress, emotional state, and areas for improvement,
demonstrating a level of care beyond typical service. The institute promotes fun learning for all students and
encourages performances on stage. The total investment in PPD Music Academy amounts to 993,820 Baht,
with four business partners holding shares: one at 40.25%, two at 10.06% each, and one at 9.44%. The
payback period is within 1.1 years, with a net present value (NPV) of 1,568,716.79 Baht and an internal rate
of return (IRR) of 79%, indicating that investing in PPD Music Academy is both promising and worthwhile.
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