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ABSTRACT 
In this age of digital innovation, cultural institutions such as museums exert significant efforts 
to assert their importance and impact on the community and society. Grounded on the stimulus-
organism-response model, this chapter aims to investigate how museum experience and 
ambiance affect word-of-mouth through the indirect influence of visitor satisfaction. The 
respondents were visitors of the National Museum of the Philippines, and they were identified 
using the intercept method approach. Using partial least squares (PLS) path modeling, the 
results revealed that museum experience and ambiance have significant and positive influence 
on visitor satisfaction and word-of-mouth. Moreover, visitor satisfaction and word-or-mouth 
were found to be significant and positively related. Visitor satisfaction was also found to 
mediate the link between ambiance and word-of-mouth. 
Keywords: Museum, Museum Experience, Ambiance, Visitor Satisfaction 
 
CITATION INFORMATION: Paolo Gomez Lacap, J., Juillet Ang, M., Montejo, E., Reinel 
Balantoc, E., Rose Penalba, P., & Ria Cadia, R. (2024). The Influence of Museum Experience 
and Ambiance on Word-of-Mouth and The Mediating Role of Visitor Satisfaction. Procedia 
of Multidisciplinary Research, 2(6), 11. 
  



International Social Sciences and Business Research Conference [2] 
1st International Symposium on Management Sciences 
8-11 June 2024 @ Sapa Green Forest, Vietnam 
 

 
Procedia of Multidisciplinary Research  Article No. 11 
Vol. 2 No. 6 (June 2024) 

Data Availability Statement: The raw data supporting the conclusions of this article will be 
made available by the authors, without undue reservation. 
 
Conflicts of Interest: The authors declare that the research was conducted in the absence of 
any commercial or financial relationships that could be construed as a potential conflict of 
interest. 
 
Publisher’s Note: All claims expressed in this article are solely those of the authors and do 
not necessarily represent those of their affiliated organizations, or those of the publisher, the 
editors and the reviewers. Any product that may be evaluated in this article, or claim that may 
be made by its manufacturer, is not guaranteed or endorsed by the publisher. 
 

Copyright: © 2024 by the authors. This is a fully open-access article 
distributed under the terms of the Attribution-NonCommercial-
NoDerivatives 4.0 International (CC BY-NC-ND 4.0). 


