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ABSTRACT

The objectives of this studied were 1) to study about cause of lower home loan problem. 2) to study about
behavior and demand of loan service. 3) make marketing guideline to increase loan sale. Data collection by
representative sample questionnaire Sawang-Dandin people total 400. Statistics are percentage, average,
standard deviation and one way analysis. In-depth interviews with branch’s manager, assistant manager, branch
business’s staff and worker at Government savings bank, Sawang-Dandin branch total 6 people. The study
found that 1) cause of loan problem are parking lot not enough for customers, long-term approval and many
conditions for consideration. 2) mostly respondents never use loan service before and interesting about home
loan service of Government savings bank with the aim of buy house because of bank reputations, credibility
and location easy to arrive and access. To know this information from bank teller. Marketing factors of
customers perspective; its affecting customers judgment, the highest scale is value receive, after scales are
capital cost, convenient, communication, care, fulfill successful and comfortable. 3) guideline for increasing loan
is promote marketing about problem solution guideline, area of service contact, cost, and personnel.
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