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ABSTRACT

This study aims to seek solutions to increase sales volume of Government Savings Bank lottery through MYMO
application and over the counter, also, to explore customers’ purchasing behavior of the GSB lottery of Ban
Muang, Sakon Nakhon branch. The data was collected from 191 customers who making deposit transactions
at Ban Muang, Sakon Nakhon branch together with conducted an in-depth interview with Ban Muang, Sakon
Nakhon branch manager and assistant manager. The statistics used in data evaluating include percentage,
mean, and standard deviation. The respondents gave a high importance to the marketing mix factors that affect
the customers’ decision making of purchasing of the GSB digital lottery and special lottery including product,
price, place, promotion, people, physical evidence, and process. In the part of the lottery sales issues included
the aspects of product, price, place, promotion, person, physical evidence, and process. The proposed solutions
are increasing awareness of the product to the particular customers who are not familiar with the product by
informing them about the product details through public relations. Suggesting customers who find waiting in
line to purchase the lottery is the waste of their time to purchase through MYMO application for an alternative
and increasing customers’ confidence towards product purchasing through MYMO application.
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