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ABSTRACT

The objective of this research was to study packaging factors and content marketing factors that influence
purchasing decisions. The study found that: 1) Packaging factors have an impact on purchasing decisions.
Specifically, the material type of the packaging has a significant statistical influence on the decision to purchase
fruit juice drinks at a significance level of 0.05. 2) Content Marketing factors categorized based on presentation
characteristics also influence purchasing decisions. Factors related to content such as inspirational content,
idea-provoking content, and content providing advice or knowledge have a significant statistical influence on
the decision to purchase fruit juice drinks at a significance level of 0.05. 3) Content Marketing factors
categorized based on media formats also influence purchasing decisions. Specifically, short and long format
media have a significant statistical influence on the decision to purchase fruit juice drinks at a significance level
of 0.05.
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