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ABSTRACT

The objectives of this research were to compare 1) product comprehension and 2) perceived avatar
trustworthiness using 4 types of product presentation avatars: 1) a male avatar with a male voice, 2) a male
avatar with a female voice, 3) a female avatar with a female voice, and 4) a female avatar with a male voice,
when participants are females or males. The results of the study found that product presentation using a male
avatar with a male voice gains the highest average product comprehension and the highest perception of
trustworthiness in the avatar while presenting products with a female avatar with a female voice gains the
lowest average product comprehension and the lowest perceived trustworthiness of avatar. Moreover, it was
found that people had a better understanding of the product when receiving information from an avatar with
opposite gender of the recipients. Similarly, people had a better understanding of the product when receiving
information from an avatar with the voice of opposite gender of the recipients. For perceived trustworthiness in
avatars, hypothesis testing found that the recipients, both male and female, perceived trustworthiness of male
avatars more than a female avatar while female recipients perceived the credibility of male voice avatars more
than a female voice avatar. Also, it was found that the voice of the avatar does not affect male recipients in
terms of perceived trustworthiness of avatar.
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