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ABSTRACT

The study examines the effect of various factors on willingness to disclose personal data. The findings indicated
that 1) perceived risk had a significant negative effect on willingness to disclose personal data, 2) trust in online
vendors and perceived incentive value had no significant positive effect on willingness to disclose personal
identification number, and 3) propensity to trust has no significant positive effect on trust in online vendors. For
Generation Y people, trust in online vendors has significantly higher positive effect on willingness to disclose
personal data than people of Generation X. Moreover, for Generation Z, Propensity to trust has significant
positive effect on willingness to disclose personal information at all.
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