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ABSTRACT

This research were to marketing mix factors affecting camera rental decisions of Tourists in Phuket. To examine
the relationship between of marketing mix factors affecting camera rental decisions of Tourists in Phuket. This
quantitative research utilized a sample of 150 tourists who had previously rented cameras in Phuket province.
Questionnaires were used as the research instrument, and statistical analysis included percentages, means,
standard deviations, and multiple regression analysis.

The research findings revealed that the majority of tourists renting cameras in Phuket province were female,
aged between 25-30 years, single or in a relationship, working as private company employees, with an income
ranging from 20,001-30,000 baht, and all were Thai nationals. The study concluded that marketing mix factors
significantly influence tourists' decisions to rent cameras in Phuket province, with an R-squared value of 0.808
at a significance level of 0.05. Specifically, factors such as sales promotion, physical evidence, product, service
process, and distribution channels were found to significantly influence tourists' camera rental decisions in
Phuket province.
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A1519N 3 wamﬁlmwzﬁaummmaw‘ﬁaw%mmaw‘ﬁLLuu (Model Summary)

Model R R Square Adjusted R Square Std. Error of the Estimate
1 0.899 0.808 0.799 0.18363

NANINARDUANNATIN AT 3 WU SrudszEunensamadnusunusitiuindedasulaingss
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wRasauaz 19.20 tudniwananilaasdne

A1319% 4 Namﬁmsﬂ:ﬁaummmam%awmmﬂnawﬁLL'mJ (ANOVA)

Model Sum of Squares df Mean Square F Sig.
Regression 20.156 7 2.879 85.392 0.000°
1 Residual 4.788 142 0.034
Total 24.944 149
p <0.05

{ ' a aall v | @ A o ' o @ o a { '
NOTNN 4 WU HaMTIATRANMIEDA e Sig. NY 0.000 TetkeaninezautufmAgn 0.05 wanpaain
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invasfienufisludswianiia atnalibdaynsatanszey 0.05
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