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ABSTRACT 
Small- and medium-sized enterprises (SMEs) and mid-sized companies are the backbone of 
economies. They account for 90% of all companies and are responsible or almost 70% of global 
employment and GDP. The data shows that private enterprises dominated by foreign trade 
micro, small and medium-sized enterprises maintain the status of China's largest foreign trade 
operators, and foreign trade micro, small and medium-sized enterprises play a vital role in 
promoting economic growth and innovation. This research aims to investigate how social 
capital influences the innovation performance of foreign trade MSMEs in Hunan, China. It 
specifically examines the mediating role of knowledge creation and dynamic capabilities in 
this relationship. According to the literature review, we develop a research model showing a 
positive relationship between social capital and innovation performance. Using data from 300 
enterprises within Hunan Province. Based on the Structural Equation Model (SEM) results by 
Partial Least Square (PLS) method, research hypotheses were supported. Results show that 
social capital impact innovation performance directly. It is found that social capital, knowledge 
creation and dynamic capabilities facilitate innovation performance. Findings presented in this 
paper may help academics and managers in making full use of social capital to improve the 
innovation performance of micro-, small, medium and enterprises in foreign trade. 
Keywords: Social Capital, Knowledge Creation, Dynamic Capabilities, Innovation 
Performance 
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INTRODUCTION 
In 2022, there will be 598,000 foreign trade enterprises in China with import and export 
performance, an increase of 5.6%. Among them, there were 510,000 private enterprises, an 
increase of 7%, and the import and export of 21.4 trillion yuan, an increase of 12.9%, 
accounting for 50.9% of the total import and export value, an increase of 2.3 percentage points. 
The data shows that private enterprises dominated by foreign trade micro, small and medium-
sized enterprises maintain the status of China's largest foreign trade operators, and foreign trade 
micro, small and medium-sized enterprises play a vital role in promoting economic growth and 
innovation. Despite their enormous collective impact, these firms are often challenged by 
economic shocks and turbulence in an environment that is not conducive to their survival and 
expansion, for example, facing industrial structure upgrading, inadequate access to financing, 
and insufficient corporate innovation (Van & Storey, 2004; Al-Mahrouq, 2006, 2010; Haas & 
Franco, 2011; Haas & Franco, 2016; Ceptureanu, 2017; Mbatha & Ngibe, 2017; Wendapo, 
2018). 
Decades of academic research on social capital have shown that the role of social capital in 
fostering innovation has received widespread attention. Social capital has clear benefits for 
individuals and organizations, including foreign trade micro, small and medium-sized 
enterprises. These include reducing turnover, improving team and individual performance, 
increasing knowledge transfer, enhancing innovation and increasing career mobility. (Global 
Social Mobility Index 2020, n.d.). In China'sforeign trade micro,small and medium-sized 
enterprises, giving full play to the role of social capital is the key to maintaining sustained 
growth and success. How social capital affects the innovation performance of foreign trade 
MSMEs is a key issue that has a significant impact on their competitive advantage and growth 
prospects. 
MSME foreign trade enterprises also face many challenges in the process of achieving effective 
knowledge creation. First, limited resources and lack of talent may limit the creation, access, 
and application of knowledge. At the same time, the international nature of foreign trade 
enterprises also brings complexity such as cultural, linguistic and market differences to 
knowledge creation (Zhang et al., 2020). In addition, knowledge creation requires a certain 
organizational culture and environment to promote innovative thinking and cooperation among 
employees (Liu et al., 2019). The outcomes of knowledge creation often require effective 
knowledge transfer and application to have a substantial impact on innovation performance. 
The integration of knowledge accumulation and application ability requires the support of 
dynamic capabilities, including the ability to absorb, integrate and apply new knowledge, as 
well as sensitivity to market and technological changes (Sun et al., 2019).  
In summary, the question of the innovation performance of SMEs by social capital revolves 
around their ability to effectively harness and translate social networks, relationships, and trust 
into tangible innovation outcomes. While recognizing the potential benefits of social capital, 
the challenges associated with its development, 8utilization and integration of dynamic 
capabilities constitute significant barriers that need to be addressed for SMEs to take full 
advantage of their innovative potential. Knowledge creation has an important impact on the 
innovation performance of China's foreign trade micro, small and medium-size enterprises. 
Despite these challenges, an effective knowledge creation process can lead to better new 
perspectives, products, knowledge, and technologies for businesses, improve competitiveness, 
and adapt to changing business environments. Dynamic capabilities are of great significance 
in the innovation performance of small and medium-sized foreign trade enterprises in China. 
Therefore, how to build and apply dynamic capabilities to adapt to the challenges of rapid 
market changes and technological progress in the context of limited resources is a problem that 
requires in-depth research and practice.  
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Research questions for the study "The Effect of Social Capital on the Innovation Performance 
of Foreign Trade Micro-, micro, small and medium-sized enterprises (MSMEs) in Hunan, 
China" with mediation variables Knowledge Creation and Dynamic Capabilities could include:  
Q1: What is the direct impact of social capital on the innovation performance of foreign trade 
micro, small and medium-sized enterprises in Hunan Province?  
Q2: What role does knowledge creation play as a mediator between social capital and 
innovation performance?  
Q3: What are the mediating effects of dynamic capabilities between social capital and 
innovation performance?  
Q4: Is there an interplay between knowledge creation and dynamic capabilities?  
These research questions provide a framework for investigating the complex relationships 
between social capital, knowledge creation, dynamic capabilities, and innovation performance 
among foreign trade MSMEs in Hunan, China. They aim to uncover both direct and mediated 
effects and explore the contextual factors that shape these relationships within the specific 
geographic and economic context of Hunan.  
The objectives of the study on "The Effect of Social Capital on the Innovation Performance of 
Foreign Trade Micro-, micro, small and medium-sized enterprises (MSMEs) in Hunan, China," 
with mediation variables of Knowledge Creation and Dynamic Capabilities, could be outlined 
as follows: To evaluate the impact of social capital on innovation performance in foreign trade 
micro, small and medium-sized enterprises in Hunan Province. To explore the mediating role 
of knowledge creation in the correlation between social capital and innovation performance of 
Hunan foreign trade enterprises. To discuss the mediating role of dynamic capabilities in the 
correlation between social capital and innovation performance of Hunan foreign trade micro, 
small and medium-sized enterprises. To explore the interplay between knowledge creation and 
dynamic capabilities.  
By achieving these goals, this study aims to comprehensively understand how social capital 
influences the innovation performance of micro, small and medium-sized enterprises in foreign 
trade in Hunan Province, China, while considering the mediating role of knowledge creation 
and dynamic capabilities. The study also seeks to provide actionable insights to help SMEs and 
small businesses strengthen their innovation strategies and overall competitiveness in the 
region's foreign trade sector.  
 
LITERATURE REVIEWS 
Social capital is a social science theory that involves social factors such as social networks, 
trust, cooperation, and resource sharing, which have important effects on the well-being of 
individuals and society, economic prosperity, and social development. Social capital theory 
emphasizes the importance of social relationships and interactions for social and individual 
behavior, and how they facilitate the flow and sharing of resources. Through the literature 
review, scholars' research on social capital mainly involves three levels: macro level, meso 
level and micro level. At the macro level, it mainly studies the influence of external 
environment on social capital and the embedding mode of social capital in political 
environment and political system; at the middle level, it mainly explores the flow of network 
resources and the structured degree of social capital network; at the micro level, it mainly 
studies the ability of individual behavior to mobilize resources in social network and the results. 
In a word, social capital exists at different levels and has different types. Moreover, social 
capital is generally considered to be not the resource with maximum benefit but the resource 
with optimal benefit. It is different types of social capital at the macro, meso and micro levels 
that jointly determine the difference in the effect of resource utilization. This is because the 
differences between different social capital are not only reflected in the resource stock, but also 
in the social structure. The changes of social capital is affected by the actors (Kannadhasan et 
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al., 2018). That is to say, "there are both high level of social capital and low level of social 
capital, and different levels of social capital can be converted from each other". This statement 
is an affirmation of the extensive research and application of social capital theory in the 
management field. 
The social capital involved in this study is interpreted from the perspective of the resource 
view. The knowledge or other resources required by enterprises to cope with environmental 
changes are largely derived from social resources outside the organization, so this paper 
emphasizes organizational social capital, rather than individual or team social capital, and the 
argument of Nahapiet & Ghoshal (1998) is particularly appropriate for the analysis of 
organizational social capital. Comprehensive analysis, this paper thinks: social capital is a 
specific resource, refers to the independent enterprises and external stakeholders (such as 
suppliers, distributors and other upstream and downstream enterprises) associated formation, 
affected by the enterprise common cognitive level, can be used, based on trust and reciprocity 
behavior, embedded social network of all the implicit and explicit resources. 
Foreign scholars Granovetter (1973), Nahapiet & Ghoshal (1998), Martinez-Canas (2012), 
Bharati et al. (2015), Holsapple et al. (2015), Ortiz et al. (2018), Li et al. (2019) and domestic 
scholars Liu Shouxian (2014), Jiang Tianying et al. (2010), Xu Hui et al. (2014), Tang Zhiyong 
et al. (2014), Liu Ligang and Liu Jianji (2017), Xiong Jihe Sun Daoyin (2017), Dai Wanliang 
et al. (2019), Wang Xiaohong et al. (2020) in their respective studies, They all divide social 
capital from the perspectives of structural (Structural), cognitive (Cognitive) and relational 
(Relational), At the same time, these related studies are also basically distributed in the field of 
enterprise knowledge management or enterprise innovation management research field. 
Foreign scholars Coleman (1988), Wu (2008), Yen et al. (2015) and Suseno (2018) also divided 
social capital into correlation, common understanding and trust, but the essential attributes of 
the three belong to three aspects: structural social capital, cognitive social capital, and relational 
social capital. 
Relationship between social capital and innovation performance 
The relationship between social capital and innovation performance is an important topic in 
management research. Here are some relevant literatures exploring the relationship between 
social capital and innovation performance: 
(Huggins & Thompson, 2014) explored the impact of social capital on regional innovation 
performance. The authors highlight the role of social capital in promoting inter-enterprise 
cooperation, knowledge sharing and innovation. (Borghini & Magnani, 2015 Using spatial 
measurement analysis, we examined how social capital affects regional innovation 
performance. Found a significant positive relationship between social capital and innovation. 
(Uzzi, 1997) Research explores the structure of social networks between companies and how 
these networks affect innovation. He proposed the "paradox of embedddness," emphasizing 
that moderate embedddness of social networks contributes to innovation. (Nahapiet & Ghoshal, 
1998) discusses the relationship between social capital, intellectual capital, and organizational 
performance. Social capital is seen as contributing to knowledge sharing and innovation that 
improving organisation performance. (Zahra & George, 2002) explores the concept of 
absorption capacity, namely how an organization absorbs external knowledge and applies it to 
innovation. Social capital can influence absorption capacity and thus affect innovation 
performance. 
This literature provides some important points of research on how social capital relates to 
innovation performance. Social capital can have a positive impact on innovation performance 
by promoting cooperation, knowledge sharing, resource acquisition, and the establishment of 
an innovation culture. 
Based on the above analysis, the study makes the following assumptions: 
H1: Social capital has a significant positive impact on innovation performance. 
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Relationship between social capital and knowledge creation 
The relationship between social capital and knowledge creation is an area of great research 
attention because social capital can influence the sharing, innovation, and dissemination of 
knowledge. Here are some relevant literatures exploring the relationship between social capital 
and knowledge creation. 
Social Capital, Intellectual Capital, and the Organizational Advantage. This article highlights 
how social capital influences the knowledge creation and performance of an organization. The 
authors propose the relationship between social capital, knowledge capital and structural 
capital, and explore the importance of social networks and social relations to knowledge 
sharing and innovation (Nahapiet & Ghoshal, 1998). (Adler & Kwon, 2002) discusses the 
different dimensions of social capital and suggests how social capital promotes knowledge 
creation and organizational learning. The authors highlight the key role of social networks and 
trust in knowledge-sharing and innovation. (Cohen & Levinthal, 1990) explores the ability of 
organizations to absorb, that is, the ability to absorb external knowledge and internalize it into 
innovation. Social capital can influence absorptive capacity because it can provide 
organizations with a channel for external knowledge. (Burt, 2004) Research has focused on 
structural holes in social networks and how they promote innovation and knowledge 
dissemination. He discussed the influence of social capital on the structural holes. (Wasko & 
Faraj, 2005) examined the motivation for sharing knowledge in the electronic community, 
particularly in relation to social capital. The investigators explore how trust, intimacy, and 
cooperation in social networks influence the sharing and contribution of knowledge. 
This literature provides useful perspectives on how social capital relates to knowledge creation 
and innovation. Social capital can influence the sharing, dissemination, and creation of 
knowledge through social networks, trust and cooperation, which can have an important impact 
on the innovation ability of organizations and society. In a word, considering the external social 
environment of an enterprise, structural social capital, cognitive social capital, and relational 
social capital will profoundly affect the knowledge creation (knowledge exchange and 
knowledge integration). 
Based on the above analysis, the study makes the following assumptions: 
H2: Social capital has a significant positive impact on knowledge creation. 
Relationship between social capital and enterprise dynamic capabilities 
The following is some relevant literature exploring the link between social capital and 
corporate dynamic capabilities: 
(Ahuja, 2000) Research has focused on the impact of structural holes (structural holes) in social 
networks on enterprise innovation and dynamic capabilities. The authors highlight the role of 
social capital in promoting enterprise innovation. (Tsai, 2001) Research explores knowledge 
transfer in social networks within enterprises and how it affects enterprise innovation and 
performance. The authors examine the influence of social capital, network location and 
absorption capacity on enterprise dynamic capacity. 
(Nahapiet & Ghoshal, 1998) emphasized the impact of social capital on an organization's 
knowledge management and ability to innovate. It explores how social networks and social 
relationships can promote knowledge sharing and innovation to improve the dynamic 
capabilities of enterprises. 
(Wang & Rafiq, 2014) compares the relationship between the culture, social capital and 
dynamic capabilities of British and Chinese high-tech enterprises. The authors focus on how 
social networks and culture influence the innovative and dynamic capabilities of businesses. 
(Hitt & Lee, 2000) explored the relationship between technology learning, knowledge 
management, and enterprise performance. It highlights the role of social capital in knowledge 
management and dynamic competence. 
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This literature provides some useful perspectives on how research links social capital and the 
dynamic capabilities of the enterprise. Social capital can have a positive impact on the dynamic 
capabilities of enterprises by promoting knowledge sharing, cooperation, and innovation, as 
well as strengthening the external network of relationships. 
Based on the above analysis, the study makes the following assumptions: 
H3: Social capital has a significant positive impact on the dynamic capabilities of enterprises. 
The creation of new knowledge is the key to the continued success of enterprises (Zhao et al. 
2019). Enterprises are the entities carrying knowledge (Regner & Zander, 2011). The dynamics 
and complexity of the business environment force enterprises to meet the market needs of 
processes, products, and services, and must create new knowledge quickly (Zaragoza-Saez et 
al., 2016). Otherwise, enterprises may not be able to stay fresh and respond to the changing 
environmental pressure, and eventually withdraw from the stage of history (Tootell et al., 
2020). Through the combing and summary of relevant knowledge creation literature, it is found 
that knowledge creation is a comprehensive concept, which is closely related to the ontology 
of knowledge creation and the environment in which it is located and is reflected in the service 
or product innovation of enterprises. Based on summarizing domestic and foreign literature, 
the connotation of knowledge creation is sorted out and summarized according to the level of 
knowledge creation (within organization, between organization and organization space (digital 
network economy platform).although some scholars divide knowledge creation into 
dimensions, according to existing studies, most of the literature related to knowledge creation 
is not classified, and most of them are studied based on knowledge creation ability and 
knowledge creation process and other variables. This is because: if knowledge creation is 
defined from the perspective of ability, knowledge creation is divided into innovation ability 
or renewal ability, similar to innovation ability, to blur the research results. If knowledge 
creation is defined from the perspective of process, knowledge creation may be divided into 
product innovation and service innovation, like enterprise innovation. If knowledge creation is 
defined from the perspective of behavior and divides it into different dimensions, it will 
increase the complexity of behavior. No more empirical studies of multidimensional 
knowledge creation have been found in some related studies. This study is to explore the 
influence of knowledge creation as an intermediary variable in social capital on enterprise 
innovation performance. From the perspective of this research topic, knowledge creation is 
related to enterprise innovation. Therefore, this study defines the dimension of knowledge 
creation as new plan, new product, new knowledge, and new technology. 
Relationship between knowledge creation and innovation performance 
The relationship between knowledge management and enterprise innovation has been the focus 
of much research, and much research has proved that knowledge creation is the source of 
enterprise innovation (Elsa et al., 2019). Knowledge creation is not only the starting point of 
knowledge management, but also the starting point of innovation. Table 2.23 shows that the 
outcome variables of knowledge creation mainly include product innovation (Adomako et al., 
2021), dynamic capabilities (Goswami & Agrawal, 2019), innovation (Goyalet al., 2020), 
enterprise performance (Qadri et al., 2021), etc. Li et al. (2018) proposed that knowledge 
creation can improve organizational performance and innovation success rate from the 
perspective of efficiency. Goswami And Agrawal (2019) emphasize that knowledge creation 
helps to build organizational intellectual capital, make enterprises more competitive, and 
develop unique dynamic capabilities for organizational learning. Adomako et al. (2021) Based 
on the knowledge base view, they propose that the knowledge creation process is extremely 
important for enterprises to develop new products or marketing strategies. Knowledge creation 
and the possession of valuable resources can improve the competitive advantage of enterprises 
serving the international market, and enterprises must actively create knowledge to compete 
with competitors. 
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Based on the above analysis, the study makes the following assumptions: 
H4: Knowledge creation has a positive and direct impact on the innovation performance of 
foreign trade micro, small and medium-sized enterprises. 
H5: Knowledge creation has a positive and direct impact on the dynamic capabilities of 
enterprises. 
As scholars pay more attention to and expand their dynamic capabilities, their concepts are rich 
and colorful. Helfat and Peteraf (2003), based on the concept proposed by Teece et al. (1997), 
define the dynamic capabilities as the ability of enterprises to quickly integrate and allocate 
existing resources to adapt to the external environment. O'Reilly et al. (2008) identifies 
dynamic capabilities as a series of actions (or practices) taken by senior management, allowing 
companies to identify opportunities and threats and reconfigure assets (personnel, 
organizational structure, and resources) to adapt to changing environments. Chen Lingzi et al. 
(2021) believe that dynamic capabilities refer to the ability of enterprises to integrate, establish 
and reorganize internal and external resources to continuously acquire and maintain 
competitive advantages, including three parts: opportunity perception, model learning and 
market reconstruction. Ali et al. (2022) describes dynamic capabilities as unique skills and 
abilities to perceive, capture, and reconfigure in a risky business environment. Enterprises need 
to deploy this capability to maintain a competitive advantage in a dynamic environment. Jafari-
Sadeghi et al. (2022) creatively proposed six dynamic capabilities, including technology, 
innovation, knowledge management, network, management, and decision making, and 
regarded dynamic capabilities as a combination of these six capabilities, so that enterprises can 
quickly predict and shape the business environment and gain agility. 
Based on rationalizing the relevant literature, it can be found that the antecedent variables of 
dynamic capability mainly focus on organizational learning mechanism, manager cognition, 
resource acquisition, etc., such as the impact of organizational learning depth, senior 
management team, enterprise resource stock, social capital, network relationship resources, etc. 
on dynamic ability. The outcome variables of dynamic capability are mainly enterprise 
innovation and performance, competitive advantage, etc., such as the research on the influence 
mechanism of new product development. Based on the above analysis, the purpose of the study 
is to analyze how firm dynamic capabilities as mediating variables affect firm innovation 
performance in volatile environments, and based on the above analysis, the following 
assumptions are made: 
H6: The dynamic capabilities of enterprises have a positive and direct impact on the innovation 
performance of foreign trade small and medium-sized enterprises. 
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Figure 1 Research Conceptual Framework of Innovation Performance 
 
RESEARCH METHODOLOGY 
The study used a mixed-method study design. A hybrid research approach is a research method 
that combines elements of qualitative and quantitative research to take full advantage of the 
advantages of both approaches to gain a more holistic understanding of the research question 
(Creswell & Plano Clark, 2017). The main role of the hybrid research approach is to integrate 
qualitative and quantitative research, taking full advantage of the advantages of both methods 
to obtain more comprehensive, in-depth and credible research results. They can be applied in 
a variety of disciplines and research areas, especially in dealing with complex problems, 
exploring new areas, and promoting theoretical development. 
This study adopts a hybrid research methodology, combining qualitative and quantitative 
research, to comprehensively understand the impact of social capital on the innovation 
performance of foreign trade micro, small and medium-sized enterprises in Hunan Province. A 
hybrid approach involves collecting both quantitative and qualitative types of data and 
integrating them in the analysis process. Through a hybrid research approach, we can better 
understand the impact of social capital, knowledge creation and firm dynamics in foreign trade. 
The target group of this study is the foreign trade micro, small and medium-sized enterprises 
in Hunan Province, China. In 2022, there will be 26,000 foreign trade enterprises in Hunan 
Province, 8,480 enterprises with import and export trade performance, and 7,632 foreign trade 
micro, small and medium-sized enterprises in Hunan Province according to the proportion of 
90% of micro, small and medium-sized enterprises (Hunan Provincial People's Government 
Portal, 2022).The data of foreign trade micro, small and medium-sized enterprises is scattered, 
and the information of these small and medium-sized foreign trade enterprises will be obtained 
through the help of import and export associations or cross-border e-commerce associations of 
cities in Hunan Province. Such as: Zhuzhou Small and Medium-sized Import and Export 
Enterprises Association, Changsha Cross-border E-commerce Association. These associations 
are service exchange and cooperation groups for foreign trade small and medium-sized micro 
enterprises in various cities, which can provide more and better real data and information for 
foreign trade small and medium-sized micro enterprises. 
The sample of this study is 300 foreign trade micro, small and medium-sized enterprises. We 
asked middle executives to answer the questionnaire as respondents because they could 
represent their own companies as representatives of the analytics unit. As suggested by Kline 
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(2011: 12), a sample size of 20 respondents per observation variable is sufficient. Therefore, 
the minimum sample size for this study is 280 respondents, as this study contains 14 
observational variables. Furthermore, as Comrey and Lee (1992: 217), the adequacy of sample 
size can be assessed very roughly based on the following scales: 50-very poor; 100 - poor; 300 
- Good; 500 is very good. The researchers used stratified convenience sampling to select 1 
respondent for each foreign trade MSMEs to obtain an excellent sample size of 300 
respondents. 
For data analysis, the researchers will use partial least squares structure equation modeling 
(PLS-SEM). Because it allows researchers to model and estimate complex causal models, 
which include latent variables (represented graphically as circles) and observed variables 
(graphically represented as rectangles). Unobserved (non-directly measurable) phenomena, 
such as perceptions, attitudes, and intentions, are represented by latent variables. 
In statistical models, observed variables (for example, questionnaire responses or secondary 
data) are used to represent latent variables. PLS-SEM calculates the extent to which the model 
explains the target structure of interest by estimating the relationship between latent variables, 
i.e., their strength. PLS-SEMs differ from other modeling methods in that they examine direct 
and indirect effects on causal relationships on previous hypotheses (Hair et al., 2019). 
For qualitative research data, researchers will determine the date, time, and location of in-depth 
interviews based on the themes, patterns, and perspectives scheduled. The researchers will 
determine the date, time, and location of the primary subject interview based on the 
predetermined topic. The NVivo program will be used to assess coding consistency by 
comparing coding results from multiple researchers on the same data (Mortelmans, 2019). The 
validity of the study will be enhanced by comparing the interpretation of the data by various 
researchers using NVivo software (Saldaña, 2021). 
 
RESEARCH RESULTS 
According to the theory of social capital, knowledge management theory and dynamic ability 
theory, and on the basis of analyzing the mechanism of action between different variables, the 
theoretical model of social capital, knowledge creation and dynamic ability affecting the 
innovation performance of small, medium and micro enterprises in foreign trade is constructed, 
and six corresponding assumptions are put forward. Subsequently, nearly 300 questionnaires 
were collected from micro enterprises in Hunan, and a structural equation model (SEM) was 
conducted using SPSS and PLS to evaluate the overall measurement model. The measurement 
model has a high reliability and validity to the scale. In terms of reliability, Krenbach's alpha, 
eigenvalue, and Dillon-Goldstein's Rho all exceed the 0.7 level recommended in the literature 
(Hair, Anderson, Thassam, & Black, 2001). To evaluate the validity of the measurement model, 
convergent and discriminant validity were evaluated. Convergent validity is the degree to 
which factors that should measure individual structures should be confirmed with each other. 
We tested the convergent validity recommended by other studies. The results show that the 
model fits the convergence validity criterion. Discriminant validity is the extent to which 
factors that should measure a particular structure cannot predict conceptually irrelevant criteria 
(Kline, 2010). We used the Fornell and Lackel's approach to assess discriminant validity. In 
this approach, the AVE for each construct should be higher than the squared correlation 
between the construct and any other one. The structural model supports the direct impact of 
social capital, knowledge creation and dynamic ability on the innovation performance of 
MSMEs in foreign trade. The influence of social capital on innovation performance is direct 
and significant. 
Some of the resulting data are as follows: In order to verify the structural impact of social 
capital on knowledge creation, In terms of direct relations, In this paper, by using the test results 
of the overall structural equation model, Structural social capital can have a positive impact on 
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knowledge creation, The standardized path coefficient was 0.277 (p=0.000 <0.001), 
Hypothesis H4 is verified; Relational social capital has a significant positive impact on 
knowledge creation, The standardized path coefficient was 0.550 (p=0.000 <0.001), 
Hypothesis H6 is verified; The 95% confidence interval of the chain mediation effect of 
cognitive social capital and relational social capital between structured social capital and 
knowledge creation is [0.045, 0.111], Does not contain the 0, The mediation effect size was 
0.075, The chain mediation effect is significant. Thus, social capital can significantly positively 
influence knowledge creation, assuming H1 is verified. 
This paper presents the hypothesis that knowledge creation significantly positively affects the 
dynamic ability (H4). To test this hypothesis, the results show that knowledge creation has a 
significant positive impact on enterprise dynamic capabilities. This is because by constructing 
the overall structure equation model, the dynamic ability of knowledge creation for the 
standardized path coefficient is 0.403, path coefficient has positive significance (p=0.000 
<0.001), so assuming H4 is verified, that is, when the ability to create new knowledge, the 
dynamic ability to deal with environmental change, corresponding to the mechanism of the 
relationship between the two. 
 
DISCUSSION & CONCLUSION 
Social capital refers to the resources formed in a social network, which helps individuals or 
organizations to acquire the required resources, information, and opportunities. For micro-
small and medium-sized enterprises in Hunan foreign trade, social capital mainly includes the 
trust among enterprises, cooperation relationship, information sharing and the participation of 
industry associations. Hunan foreign trade micro, small, medium and micro enterprises is a 
new force active in the field of international trade, and social capital has exerted a significant 
and far-reaching impact on the innovation performance of Hunan foreign trade micro, small, 
medium and micro enterprises. These effects are not only reflected in the direct effect of 
enterprises in obtaining resources, opportunities and reducing transaction costs, but also in the 
indirect effect of improving enterprise innovation ability and core competitiveness. By 
expanding social networks, participating in industry exchanges and strengthening cooperation 
with large enterprises, Hunan's foreign trade micro, small, medium and micro enterprises can 
accumulate and use social capital, and then promote innovative development. However, there 
are also certain challenges in accumulating and applying social capital. Small and micro 
enterprises need to constantly improve their knowledge creation capabilities and dynamic 
capabilities, so as to effectively manage complex social relations, accurately identify and select 
partners, and improve their attractiveness. In addition, the government and relevant institutions 
should also actively support and guide Hunan foreign trade micro, small and micro enterprises 
to accumulate and use social capital, provide them with more opportunities and resources, 
standardize the market order and protect the legitimate rights and interests of enterprises. With 
the deepening of globalization and the rapid development of digital economy, Hunan foreign 
trade micro-small and medium-sized enterprises will face a more complex and changeable 
international trade environment. Only the enterprises that continuously expand the social 
capital, improve their own capabilities and actively respond to the challenges can remain 
invincible in the fierce market competition. Therefore, we should continue to pay attention to 
and study the development of this field, and provide more useful enlightenment and 
suggestions for the sustainable development of micro-sized enterprises in Hunan. 
 
 
 
 
 



[11] 

REFERENCES 
Adner, R., & Kapoor, R. (2010). Value creation in innovation ecosystems: How the structure 

of technological interdependence affects firm performance in new technology 
generations. Strategic Management Journal, 31(3), 306-333. 

Al-Husseini, S., Elbeltagi, I., & Saadi, H. (2007). Knowledge management and organizational 
performance: An exploratory analysis. Journal of Knowledge Management, 11(6), 17-
28. 

Audretsch, D. B., & Keilbach, M. (2007). The localisation of entrepreneurship capital: 
Evidence from Germany. Papers in Regional Science, 86(3), 351-365. 

Baregheh, A., Rowley, J., & Sambrook, S. (2009). Towards a multidisciplinary definition of 
innovation. Management Decision, 47(8), 1323-1339. 

Benitez, J., Arenas, A., Castillo, A., & Estevez, J. (2022). The Impact of Digital Leadership on 
Innovation Performance: The Role of Platform Digital Competence. Information and 
Management, 59(2), 103590. 

Berger, A. N., & Udell, G. F. (2006). A more complete conceptual framework for SME finance. 
Journal of Banking & Finance, 30(11), 2945-2966. 

Burt, R. S. (2004). Structural holes and good ideas. American Journal of Sociology, 110(2), 
349-399. 

Calantone, R. J., & Rubera, G. (2012). When should firms pursue new product development? 
The moderating roles of technological opportunism and innovative orientation. 
Industrial Marketing Management, 41(3), 489-498. 

Chen Haiyan, & Yang Ke. (2019). Research on the impact of innovation culture on enterprise 
innovation performance. China Business, (24), 176-178. 

Chen, J., Ouyang, T., & Pan, S. (2013). The role of feedback in changing organizational 
routine: A case study of Haier, China. International Journal of Information 
Management, 33, 971-974.  

Chen, X. P., Yao, X., & Kotha, S. (2018). Entrepreneurship in China: A critical review and 
research agenda. Journal of Business Venturing Insights, 10, e00101. 

Chen, Y. C., & Chang, Y. H. (2019). An exploration of determinants of innovation performance 
in international trade of SMEs. Sustainability, 11(11), 3091. 

Chetty, R., Jackson, M. O., Kuchler, T., Strobel, J., Hendlen, N., Flug, R. B.,... & Wönerfeldt, 
N. (2022). Social Capital I: Measuring and Linking to Economic Mobility. Nature, 
608(7921), 108-121. 

Chopra, S., & Meindl, P. (2007). Supply chain management: Strategy, planning, and operation. 
Prentice Hall 

Davila, T., Epstein, M. J., & Shelton, R. (2006). Making innovation work: How to manage it, 
measure it, and profit from it. Pearson Prentice Hall 

Djaaldin, M., Laposo, M. L., Ferreira, J. J., Fernandez, C. I., Veiga, P. M., & Farinha, L. (2023). 
Impact of dynamic capabilities on SME performance during COVID-19. Management 
Science Review, 17(5), 1703-1729. 

Drejer, A., & Jørgensen, B. (2005). Identifying innovation in surveys of services: A 
Schumpeterian perspective. Research Policy, 34(5), 551-562. 

Gao, X., Wang, C., & Zhu, Y. (2018). Market Competition, Technical Innovation, and Firm 
Performance: Evidence from China's Manufacturing Industries. Sustainability, 10(6), 
1963. 

Hitt, M. A., Ireland, R. D., & Sirmon, D. G. (2011). Trajectories for research in international 
business. Journal of International Business Studies, 42(1), 5-13. 

Hu Wenzhong, Li Yaru, & Zhou Changqiang. (2020). Influencing factors and policy 
suggestions for innovation performance of small and medium-sized foreign trade 
enterprises. China Industrial Economics, 37(6), 52-69. 



[12] 

Huang, Q., Davcik, N. S., & Hair Jr, J. F. (2017). A comprehensive and parsimonious 
framework for knowledge creation and innovation in SMEs. International Small 
Business Journal, 35(5), 593-617. 

Kraaijenbrink, J., Spender, J. C., & Groen, A. J. (2010). The resource-based view: A review 
and assessment of its critiques. Journal of Management, 36(1), 349-372. 

Lane, P. J., Koka, B. R., & Pathak, S. (2006). The reification of absorptive capacity: A critical 
review and rejuvenation of the construct. Academy of Management Review, 31(4), 833-
863. 

Lavie, D., Stettner, U., & Tushman, M. L. (2010). Exploration and exploitation within and 
across organizations. Academy of Management Annals, 4(1), 109-155. 

Lei Zhang (2018). Government Support, Market Competition and Firm Innovation 
Performance: Evidence from Chinese Manufacturing Firms. Management World. 

Li Rong, Zhang Yaqi, & Han Guanghui. (2020). Research on the Impact of Human Capital on 
the Innovation Performance of Small and Medium-sized Foreign Trade Enterprises: 
Based on the Perspective of Cultural Differences. Science and Technology Progress 
and Countermeasures, 37(15), 111-116. 

Li, H. (2007). A Relational Perspective of Knowledge Sharing: Factors Affecting Employees' 
Motivation to Share Knowledge and Implications for Knowledge Management. Journal 
of Knowledge Management, 11(6), 22-42. 

Li, J. J., & Wang, S. (2020). Entrepreneurial orientation and innovation performance of SMEs 
in emerging economies: A configuration approach. Journal of Business Research, 109, 
314-323. 

Li, Y., Huang, J., & Marinova, D. (2015). Innovation in China: An overview. Technovation, 
35, 1-12. 

Liao, J., & Wu, C. (2010). Innovation, ownership structure, and firm performance in Chinese 
enterprises. Journal of Chinese Economic and Business Studies, 8(4), 381-404. 

Liu Wenjie, & Chen Lin (2016). An Empirical Study on the Influencing Factors of Innovation 
Performance of Private Enterprises: A Survey Analysis Based on BAT. Foreign Trade 
and Economic Cooperation, (1), 23-27. 

Miao, Q., & Chen, X. (2020). Influence of culture on innovation performance of export-
oriented SMEs: The mediating role of knowledge creation capability. Sustainability, 
12(14), 5545. 

Peng, M. W., Wang, D. Y., & Jiang, Y. (2017). An institution-based view of business strategy 
and the multinational enterprise. Journal of International Business Studies, 48(8), 951-
971. 

Press Office website. (2023, January 23). The Information Office of the State Council held a 
press conference on the import and export situation in 2022. Retrieved from 
https://www.gov.cn/xinwen/2023-01/13/content_5736993.htm. 

Putnam, R. D. (2015). Bowling-only: the decline of American social capital. In the City Reader. 
Routledge. 

Reichheld, F. F. (1996). The loyalty effect: The hidden force behind growth, profits, and lasting 
value. Harvard Business School Press. 

Sawhney, M., Verona, G., & Prandelli, E. (2005). Collaborating to create: The Internet as a 
platform for customer engagement in product innovation. Journal of Interactive 
Marketing, 19(4), 4-17. 

Schein, E. H. (2010). Organizational culture and leadership (Vol. 2). John Wiley & Sons 
Schmenner, R. W. (2004). Service operations management: Return to roots. Decision Sciences, 

35(3), 367-384. 



[13] 

Singh, R., Charan, P. & Chatopadeya, M. (2023). Relational Capacity and Performance: 
Studying the moderation-mediating effects of organizational structure and dynamic 
capabilities. Knowledge Management Research and Practice, 21(1), 92-106. 

Smith, D. A., Lohrke, F. T., & Park, H. W. (2018). Small and medium-sized enterprises’ 
internationalization, innovation, and performance: A literature review. International 
Journal of Business and Emerging Markets, 10(3), 221-244. 

Tajpur, M., Hosseini, E., Mohammed, M., & Bahman-Zangi, B. (2022). The Impac Putnam, 
Bowling-only: the decline of American social capital. In the City Reader. Routledge. 

Wang Weihong (2017): Research on the Influencing Factors of Technological Innovation of 
Private Manufacturing Enterprises, Scientific and Technological Innovation and 
Application. 

Wang, X., Qian, X., & Tian, Y. (2019). The influence of dynamic capabilities on export 
performance: Evidence from China. Journal of Business Research, 97, 9-19. 

WEI Lu. (2020). Research on the strategy of innovation performance improvement of small 
and medium-sized foreign trade enterprises. Science and Technology Management 
Research, 40(11), 141-145. 

Xu Zhigang (2017). Research on the Influencing Factors of Technological Innovation 
Capability of China's Manufacturing Foreign Trade Enterprises. Research on Science 
and Technology Management. 

Xu, D., Zhang, M., & Wang, Z. (2020). SMEs' international trade: A literature review and 
future directions. Frontiers of Business Research in China, 14(1), 1-21. 

Yang News (2018). Research on the influencing factors of innovation performance of foreign 
trade private enterprises. Techwind, (5), 53-54. 

YUAN Jiahua. (2020). Innovation and Innovative Capacity. China Knowledge Resources 
Development Report, (1), 10-16. 

Yuan, Q., & Zhou, L. A. (2013). Heterogeneous Effects of Trade on Innovation. Review of 
Economics and Statistics, 95(3), 883-896. 

Zahra, S. A., Sapienza, H. J., & Davidsson, P. (2006). Entrepreneurship and dynamic 
capabilities: A review, model and research agenda. Journal of Management Studies, 
43(4), 917-955. 

Zhang Jinzhi (2019). Analysis of the Path of Improving the Independent Innovation Capability 
of Private Enterprises. The Chinese Market. 

 
Data Availability Statement: The raw data supporting the conclusions of this article will be 
made available by the authors, without undue reservation. 
 
Conflicts of Interest: The authors declare that the research was conducted in the absence of 
any commercial or financial relationships that could be construed as a potential conflict of 
interest. 
 
Publisher’s Note: All claims expressed in this article are solely those of the authors and do 
not necessarily represent those of their affiliated organizations, or those of the publisher, the 
editors and the reviewers. Any product that may be evaluated in this article, or claim that may 
be made by its manufacturer, is not guaranteed or endorsed by the publisher. 
 

Copyright: © 2023 by the authors. This is a fully open-access article 
distributed under the terms of the Attribution-NonCommercial-
NoDerivatives 4.0 International (CC BY-NC-ND 4.0). 


