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ABSTRACT

A study of financial management methods for tourism business operators in the World Heritage Area. Phra
Nakhon Si Ayutthaya Province Under the COVID-19 epidemic situation with qualitative research Using in-depth
interviews and non-participation observation by selecting according to the criteria of 30 key informants using
content analysis. Results the study found that under the COVID-19 epidemic situation, tourism business
operators in the World Heritage Area Phra Nakhon Si Ayutthaya Province an entrepreneur starts out with a
business. Inheritance from family there is arable land in the tourist area and have vocational skills that promote
tourism activities There is a frequency with which tourists come to use services in the World Heritage Area.
Phra Nakhon Si Ayutthaya Province Happens only on holidays Most of them are Thai tourists. Come as a
family and group of friends in terms of business and financial management methods, entrepreneurs focus on
Consideration of return on sales, consideration of profit growth, and consideration of return on investment,
mostly in the COVID-19 epidemic situation, business operators Travel in the World Heritage Area Phra Nakhon
Si Ayutthaya Province The method used to solve the problem is to close the business and take out a loan in
the system and borrow money outside the system They were impressed with the tourism business that was
being operated. Entrepreneurs focus on selling products for tourism. Selling services for tourism and selling
creative ideas for tourism and feeling dissatisfied with the tourism business Under the COVID-19 epidemic
situation, it has been negatively affected by the situation that has occurred. Tourism business operators are of
the opinion that you should rely on yourself first. to ask for help from the government and private sectors and
try to conduct business to reduce losses, use methods to reduce operating costs.
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