9" National and International Virtual Conference on Multidisciplinary Research (2/2023) [1]

28 August 2023 @ City College of Angeles, Philippines

LOOK AT TIKTOK THROUGH RESEARCH IN THAILAND

Wanwiwa CHAMPATHONG' and Adipon EUAJARUSPHAN?
1 Management of Cultural Heritage and Creative Industries, College of Innovation, Thammasat
University, Thailand

2 Management and Creative Industries, College of Innovation, Thammasat University, Thailand

ARTICLE HISTORY
Received: 28 July 2023 Revised: 16 August 2023 Published: 28 August 2023

ABSTRACT

This article aims to present the perspectives of research in Thailand on the TikTok app in 4 categories:
1) analysis efficiency, 2) theoretical concepts used in analytical work, 3) analysis methodology, and 4) analysis
results. The synthesis found that research on TikTok from 2019-2023 found four research issues: utilization
and satisfaction from the TikTok application, intention to purchase products through the TikTok application,
marketing communication through the TikTok application, and a comparative study of TikTok usage behavior
among Thai and foreign consumers. There are 3 groups of theories and concepts used in the research:
marketing concepts; In terms of research methods, there are 2 types of research: 1) quantitative research,
which is exploratory research using questionnaires as a tool to collect data, and 2) qualitative research that
uses in-depth interviews and group discussions. This communicates information about products and services
to consumers. as well as consumer satisfaction studies. To be a guideline for further business development in
the future.
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