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ABSTRACT

The objectives of this study were to study factors affecting consumers' purchasing and using herbal soap
products in Bangkok. The samples in this study was 385 consumers who purchase and/or use herbal soap
products in Bangkok, used Cochran's Formula (1977). Data were analyzed by frequency, percentage, standard
deviation and Chi-square Test. The results showed that the majority of consumers were buyers of herbal soap
by themselves, buying the most for their own use (90.87 percent), with the highest emphasis on marketing mix
factors (Mean = 4.34) followed by purchase incentive factors. Factors related to the perception of information
on quality and quality factors of herbal soap products were at a high level (Mean 3.94 and 3.60 respectively).
Demographic factors include gender, age, education level, occupation, marital status, incentive factors for
purchase include economic stimulus; Quality perception factors include information from the company that owns
the herbal soap that is true about herbal soap and consumer perception of the benefits and harms of herbal
soap, marketing mix factors include the obvious benefits of herbal soap that give users an image, prices,
distribution and promotions correlated with consumers' purchasing behavior of herbal soap in Bangkok
statistically significant at the level of 0.05 (p-value <0.001).
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