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ABSTRACT

The objectives of this research were to compare differences in demographic factors on the oat milk-buying
decision process among Generation Y and study the influence of the perception of integrated marketing
communications on the oat milk-buying decision process of Generation Y. The sample used in the study was
385 Generation Y who had consumed oat milk. The data were analyzed by frequency, percentage, mean, and
standard deviation, and tested the hypothesis by independent t-test sample, One-Way ANOVA, least significant
difference (LSD), and multiple regressions.

The study found that the demographic factor of age, education, occupation, and income have different oat milk-
buying decision processes of Generation Y: problem/need recognition, information search, evaluation of
alternatives, purchase decision, and post-purchase behavior among Generation Y at a significant level of 0.05.
2) The perception of integrated marketing communication: sales promotion, public relations, and event
marketing affecting oat milk buying decision process of Generation Y in terms of problem/need recognition,
information search, evaluation of alternatives, purchase decision, and post-purchase behavior among
Generation Y at a significant level of 0.05.
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aauds B SE. Beta t Sig. Tolerance  VIF
(Fafi) 1.070  0.158 6.784  0.000

sl 0.003 0.036 0.003 0071 0943 0.796 1.256
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UMY T RUNUS 0283 0.050 0.313 5647  0.000* 0.473 2.115
AUNINITUNLABNIINTANA 0266 0.054 0.256 4.955 0.000* 0.545 1.835
MUNMIANIANIAT -0.097 0.060 -0.108 -1.631 0.104  0.331 3.017

R = 0.668°, R? = 0.446, Adjusted R? = 0.441, Std. Error of the Estimate = 0.351, F = 220.483, Sig. = 0.000*
*p<.05
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aauals B S.E. Beta t Sig. Tolerance  VIF
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AUWNITANIANIANTI -0.007 0.071 -0.007 -0.092 0.927  0.331 3.017

R = 0.439°, R? = 0.193, Adjusted R? = 0.189, Std. Error of the Estimate = 0.414, F = 74.786, Sig. = 0.000*

*p<.05
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aauds B SE. Beta t Sig. Tolerance  VIF
(Fafi) 2576  0.157 16.439  0.000
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PUMIRILFEIUNITVNE -0.100 0.050 -0.141 -2.022 0.044  0.449 2.225
UM TLTZTIRUNUS 0.057 0.053 0.075 1.087 0278  0.449 2.225
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*p<.05
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R = 0.512, R? = 0.263, Adjusted R? = 0.259, Std. Error of the Estimate = 0.313, F = 68.035, Sig. = 0.000*
*p<.05
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uwnslason -0.068 0.043 -0.085 -1590 0.113  0.796 1.256
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MUNIAAANIIAT -0.004 0.070 -0.005 -0.058 0953  0.331 3.017

R =0.370, R? = 0.137, Adjusted R? = 0.135, Std. Error of the Estimate = 0.409, F = 60.814, Sig. = 0.000*

*p<.05
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