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ABSTRACT

The purpose of this research was to study of virtual reality technologies and online attitude in Bangkok are
influencing customer buying decisions in the fashion industry through online platforms. This study used a
random sample of 400 people to collect questionnaire data. Statistics from research laboratories are in the
inquiry, descriptive statistical analysis (mean and standard deviation) and inferential statistical analysis (multiple
regression analysis) were used. According to the findings, the technological acceptability factor acceptance
usefulness and perceived ease of use. In terms of conceptual aspects or information impacting the decision-
making process at the stage, including the attitude toward cognitive or knowledge component online media,
making the majority of purchasing decisions. Attitude toward online media the emotional or feeling component
impacts the decision-making process. The most alternative assessment stage for Bangkok customers while
shopping for trendy clothing through internet channels statistically significant level at 0.05.
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*p<.05
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*p<.05
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*p<.05
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