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ABSTRACT
The postal packaging business has been growing significantly since 2019 during the COVID-19 outbreak. The

growth of postal packaging coincides with the growth of online sales. The objective of this research was to
study A Feasibility Study on the Investment Decision in Postal Package Store in Bangkok. The study analyzes
market feasibility, technical and financial aspects, including the payback period, discounted payback period,
and net present value rate of return. The study found that it is worthwhile for investment decisions; 1) in the
case of using all personal funds, the payback period is 6 months 16 days, the discounted payback period is 7
months 16 days, the internal rate of return is 173% and the net present value is 1,144,609 baht. 2) in the case
of using loan funds to personal funds at proportion of 60 and 40 percent, the payback period is 6 months 25
days, the reduced payback period is 7 months 27 days, the internal rate of return is 164% and the net present
value is 1,065,165 baht.
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