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ABSTRACT

This research article aims to analyze factors affecting decision making to purchase goods and services through
the TikTok application. The primary data were collected from a questionnaire on 400 people who purchased
goods and services through online sales applications at least once in the past 3 months, aged between 15 and
50 years old and were analyzed by logit model. The study result found that factors affecting the decision to
purchase goods and services via TikTok application at the statistical significance level of 0.10 were education,
occupation, frequency of purchases per month, content creating /video shooting on social media, the value of
purchasing per month, the marketing mix factors in terms of product, place, and promotion, including technology
acceptance. The results of this study can be used as a guideline for improvement, development and formulating
marketing strategies for entrepreneurs, marketers, and related applications.
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