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ABSTRACT

Many people could consider selling stylish clothing to be a business. Nevertheless, keep in mind that there
aren't many people who are successful in this industry, and the most of them tend to have certain traits. Paying
attention to even the smallest things is something that failures can never grasp. An overview of the existing
clothes store business is provided in the "N&J Shop" online business plan. the selection of the raw materials,
standard product shape, and store management planning Online media is where marketing is concentrated.
the most suitable and efficient human resource management. Using numerous sources of data as part of a
financial strategy N&J Shop, A sole proprietorship with a registered capital of 775,222 baht is researching the
potential of the online clothing sector. based on the business's feasibility analysis Together with the study of
related business data, it was discovered that the net factor of the company was positive and equal to 350,446.66
Baht, with a return within the business year of 25% and a payback term of 2 years and 10 months. and other
elements affecting how businesses operate. The N&J SHOP industry is an intriguing one, it may be said. and

worthwhile the investment.

CITATION INFORMATION: Chrtupamai, C (2023). Business Plan: Clothing Online Store N&J Shop. Procedia
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