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ABSTRACT

Today's cat farm is a very important business because people's lives have changed because people nowadays
focus on living in solitude or if they are couples, they won't have children because they reduce the burden on
their values. Spending and wanting to live a simple life, so raising cats is a good option for those who want to
get up but do not want to have real children, with these people comparing to raising cats or pets like 1 child.
Therefore, the Godzilla cat farm business is interesting. The purpose of this study is to study the viability of the
Godzilla cat farm business.Godzilla Cat Farm is a commercial cat farm.

Godzilla Cat Farm is located at house number 9/1, Moo 2, in Soi Wat Thian, Ban Mai Subdistrict, Mueang,
Pathum Thani . The purpose is to sell breed cats. Scottish-fold and British shorthair. The farm has a total area
of 300 square meters. The business is a sole proprietorship with a total investment of 3,000,000 baht. The
payback period (PB) is about 4 years. The net present value of the investment (NPV) is 384,799.98 baht and
the rate of return on investment (IRR) is 6 percent. Therefore, from the financial figures shown above, it is
worth investing.
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