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ABSTRACT

Food supplements play a huge role nowadays. in terms of prevention and treatment of disease Or various
chronic diseases, the use of supplements for prevention and therapy is highly safe. Because it is a nutrient
that is naturally and necessary for the body Unlike the use of drugs, which is a treatment at the end of the
cause. and may receive adverse effects from the drug again HEALTH SUPPLEMENT BUSINESS GNR
GRANOLA is a dietary supplement that contains a variety of grains such as oats, nuts, dried fruits and
sweetened ingredients such as honey, sugar, caramel or chocolate. It can be eaten as a snack during the day
or eaten with fresh milk for breakfast. Granola is similar to cereal but with more benefits, making it a favorite
choice for health-conscious people. because it is not only delicious but also full of nutritional value

GNR GRANOLA business is located next to the entrance of Lat Krabang Industrial Estate. although not adjacent
to the main road But it can be easily seen. This makes this location able to match the target group that is set,
that is, working people who work in the neighborhood. And traveling is convenient, there is a car park in front
of the shop for customer service The target group will mainly focus on the working age group and the group of
health lovers. There are many flavors to choose from. Each flavor focuses on different nutritional values. Use
a total investment budget of 10,000,000 baht to generate returns. or has a payback period of more than 3
years from the analysis of the return on investment of the GNR GRANOLA business, resulting in a net present
value (NPV) of 3,797,829.22 Baht rate of return on investment (IRR) of 23.40%. It is risk-free business and
Growth can be achieved due to short-term payback in 2.8 year.together with the analysis of the situation.
Industry Rivalry Bargaining Power of Customer Power of Suppliers Threat of substitutes Threat of new entrants
Thus, it can be concluded that the GNR GRANOLA Health Supplements business under the conditions set up
by the business is an interesting business and worth the investment
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