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ABSTRACT

Currently, opening a cafe business is hightly competitive, driving many cafes to strive for unique selling points
to atttract customers through impressive presentations. It is a bakery menu or a beautiful creative beverage.
It's easy to take into account the consumer group. Unique products, reasonable prices, effective marketing and
suitable location. Primary target includes the female population are in their school-age and working-age years.
Lives in Chumphon province Additionally, they have a preference for consuming pastries and taking pictures a
lot.To analysis the business feasibility, Chalis Cafe used an investment of 2,500,000 Baht, operating as a sole
proprietorship. From the business feasibility study, it was found that the net value of the current business was
positive, equal to 1,451,618.67 bath. The project’s return rate stands 20% and a payback term of 1 years and
3 months. The Chalis Cafe industry is an intriguing one, it many be said. And worthwhile the investment.
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