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ABSTRACT

Presently, the trend of self-care is becoming increasingly popular. People always value their individuality and
look great both inside and outside the product. Beauty is also very popular. Clothing is one of the four factors
related to daily life. In addition to wrapping the body, it also represents personal identity. No matter how many
generations have passed, clothing is still a popular product because it is a modified product. The shape always
matches the current trend, so the fashion store market remains an interesting industry. Missme fashion jeans
online shop by a single owner with 100% of all shares from the feasibility study of the business. It was found
that the net factor of the business is positive 873,243 baht with internal rate of return the business (IRR) 46%
and a payback period of 2 years together with the analysis of similar business data and other factors related
to business operations. MISSME fashion jeans online shop would be an interesting business and worth the
investment This study reveals the possibility of MISSME, an online fashion jeans business.
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