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ABSTRACT

Sriree Fashion Cloting Store provides T-shirts, shirts, jeans, and dresses for men and women. | opened a store
in the Nongkai Banmai market and sold it online. The target audience is 20-30 year olds who enjoy dressing.
Sriree Fashion Clothing Shop requires an initial investment of 450,000 baht operated as a company. The
objective of the study was to study the feasibility of running a Siree fashion store business. There are also
methods to study by analyzing internal and external conditions, analysis, Marketing plan, production/operation
plan, management plan and manpower. And financial planning. According to the business feasibility study. It
was found that a payback period within 1 years and the net factor of the business is positive 1,021,288.53 baht
with internal rate of return the business (IRR) 66 percent together with the analysis of similar business data
and other factors related to business operations. Sriree Fashion Clothing Shop would be an interesting business
and worth the investment.
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