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ABSTRACT

Nowadays, maize is used as the main raw material in the animal feed industry, which is continuously expanding
in line with the growth of the livestock sector, with more than 376,000 households growing maize for animal
feed in Thailand and There are groups of corn entrepreneurs at many different levels. The amount of maize
production in Thailand is approximately 4 million tons per year. Although it is close to the demand of the
livestock sector but faced the problem of rising prices at the end of the season Since the output is small while
the demand of feed mills is constant.

The purpose of this research was to study the feasibility of doing business in Kasetpaiwan Silo, the results of
the study revealed that from the forecast, has the opportunity to grow the business more than 100 percent per
year, able to create business stability in the future, with a value (NPV) of 5,667,091.65 baht and an internal
rate of return (IRR) of 5 percent. Total investment 35,651,333.33 baht. Along with situation analysis marketing
analysis Production Analysis Analysis of management plans and manpower and financial analysis.lt can be
concluded that Kasetpaiwan Silo under the conditions set by the business Possibility to invest.
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