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ABSTRACT

Todays, manicures become popular. There are new styles, colors, and trends in nail art such as nail coating,
nail extensions, nail painting, and hand spa treatments. These are trendy among women, because they can
make hands look long and slender with beautiful nails, express elegant personality, and build more confident
in life. Brillé Beauty Nail & Spa nail salon business plan has a study method by using marketing plans,
production plans, manpower plans, financial plans and emergency plans. Brillé Beauty Nail & Spa requires an
initial investment of 131,604 baht to operate by a single owner with 100 percent of all shares. The net factor
of the business is positive 305,223 baht with internal rate of return the business (IRR) 51 percent and 2 years
payback period. Brillé Beauty Nail & Spa would be an interesting business and worth to invest.
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