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ABSTRACT

The purpose of this research was to study the feasibility of doing business in Ran Rao Bar & Restaurant. Ran
Rao Bar & Restaurant requires an initial investment of 1,895,150 baht operated by running the business, there
are 3 partners, all shareholders 50%, 30% and 20% of all shares from the feasibility study of the business.
together with the analysis of the situation. Marketing analysis Production Analysis of management plans and
manpower and financial analysis Thus, It was found that the net factor of the business is positive 10,574,851
baht with internal rate of return the business (IRR) 98% and a payback period of 1 years together with the
analysis of similar business data and other factors related to business operations. Ran Rao Bar & Restaurant
would be an interesting business and worth the investment.
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