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ABSTRACT

Honijiro Sushi Japanese Restaurant is Japanese Restaurant Eat-in form and delivered to consumers in Hat Yai
municipality. The restaurant offers food with the same grade of ingredients as famous Japanese restaurants in
Bangkok or raw materials of similar quality to Japanese restaurants in Japan, such as bluefin tuna belly consisting
of Otoro or fatty tuna, Chutoro or medium fatty tuna, Akami or light tuna, Uni or the testicles of sea oysters, known
by Thai people as sea oyster eggs. Wagyu beef, which the restaurant uses the native Wagyu of Kagoshima.
Japan which such premium grade raw materials the shop has imported through domestic distributors, directly
imported from Japan via plane only. This is for the freshness of the raw materials. Customers who come to use
the service at the restaurant to taste the fresh seafood as if eating in Japan. at a reasonable price, fair to
consumers Our restaurant is located on the 5th floor inside the Central Department Store Hat Yai, 1518
Kanjanavanit Road, Hat Yai Subdistrict, Hat Yai District, Songkhla Province 92110, size 80 square meters, 18
tables, 68 seats, open daily from 10.00 am.-8.30 pm.
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