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ABSTRACT

Free the Nipple is an apparel brand for women that aims to respond to the global braless trend. However,
according to the braless trend or no-bra trend in which women do not cover their breasts with a bra is not
widely accepted in Thailand as it is considered inappropriate; hence, the key difference of the brand is to use
different techniques and pattern to design and manufacture clothes that can cover mammillae. Although due
to the global braless trend, women clothing brands place importance on designing seamless, with smooth,
molded cups under shirts or dresses; nevertheless, only limited patterns and designs are on the market.
Therefore, Free the Nipple takes this opportunity to penetrate this market in order to satisfy the customer’s
need and the global trend. The total investment of the business is 2,000, 000 baht, invested by the owner of
the business. The business is expected to have a net profit in the first year of approximately 2,388, 761 baht.
Based on the estimation, the business is likely to increase profits in the following years, during which the

payback period within one year. The current net present value is 5,435,596. 70 baht, and the internal rate of

return is 316 percent.
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