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ABSTRACT

The objective of this study was to study the personal factor data and marketing mix factors affecting the decision
to choose a party venue in Bangkok and Nonthaburi which collected personal factors data and marketing
factors affecting the decision to choose a party venue in Bangkok and Nonthaburi by the research using
questionnaires of 400 samples was analyzed by frequency, percentage, mean, the standard deviation and test
the hypothesis using Multiple Regression.

The result was found that 1) The personal factor data differing in occupation affected the decision to choose a
party venue in Bangkok and Nonthaburi. 2) The marketing mix factors affecting the decision to choose a party
venue in Bangkok and Nonthaburi are Marketing Promotion. Which affects the decision-making process in all
3 stages, Problem Recognition, Information Search and Evaluation of Alternatives were stages statistically
significant at the 0.05 level.
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