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ABSTRACT

This study aims to investigate the online marketing factors that influence consumers’ decision to purchase
watches through Tiktok Live, and examine the demographic characteristics of consumers that affect their
decision to purchase watches through TikTok Live. Data was collected through an online survey distributed to
a sample of 421 consumers who had previously purchased watches through Tiktok Live. The survey was also
distributed to 10 watch retailers who sell their products through TikTok Live, as well as a Facebook group
comprising brand enthusiasts. The survey used a Likert Scale with 5 levels to measure consumer attitudes
towards online marketing factors and demographic characteristics. Descriptive statistics including frequencies,
percentages, means, and standard deviations were used to explain the data, and inferential statistics including
independent sample t-tests, one-way ANOVA, and multiple regression analysis were used to analyze the data.
The study found that (1) online marketing factors significantly influenced the decision to purchase watches
through Tiktok live streams at a statistical level of .05, with the most significant factor being marketing promotion.
(2) Analysis of online marketing components opinion data showed a high level of opinion among the sample
group in general. Among the various components, privacy concerns were the most significant factor. (3)
Personal factors significantly influenced the decision to purchase watches through tick-tock live streams at a
statistical level of .05.
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