24™ National Graduate Conference (1/2023) [1]
22 May 2023 @ Command and General Staff College, Thailand

PERCEPTION AND MARKETING FACTORS AFFECTING

THE CONSUMER BUYING DECISION PROCESS OF BEVERAGES
FROM BEVERAGES VENDING MACHINE “TAOBIN” IN BANGKOK
AND METROPOLITAN REGION

Piyatida SAENGNIL" and Songporn HANSANT!'
1 Faculty of Business Administration, Kasetsart University, Thailand; piyatida.saen@ku.th (P. S.)
(Corresponding Author); fbusspha@ku.ac.th (S. H.)

ARTICLE HISTORY
Received: 21 April 2023 Revised: 10 May 2023 Published: 22 May 2023

ABSTRACT

The objective of this research was to study marketing mix factors (7Ps) and perception of brand equity affecting
the consumer buying decision process of beverages from beverage vending machine "TAO BIN" in Bangkok
and metropolitan region. This study used a questionnaire to collect information from 385 samples and multiple
regression analysis at .05 level of significance. The results of the study revealed that: 1) marketing mix factors:
product, price, promotion, people, process and physical evidence affected to the consumer buying decision
process of beverages from beverage vending machine "TAO BIN" at .05 level of significance. 2) perception of
brand equity: brand awareness, brand association, perceived quality and brand loyalty affected to the consumer
buying decision process of beverages from beverage vending machine "TAO BIN" at .05 level of significance.
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