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ABSTRACT

This independent research study aimed to 1) Study the factors affecting the decision to choose a tutoring
school for parents and students in Nang Rong District, Buriram Province, 2) Analyze the behavior and needs
of parents and students in choosing a tutoring school in Nang Rong District, Buriram Province, and 3)
Compare the market mix factors affecting parents' and student tutoring school choices based on demographic
fundamentals. It uses closed-ended questionnaires to collect data from parents and students. In Nang Rong
District, Buriram Province, by convenient sampling method and using 231 samples. The statistics used in the
preliminary analysis of the data are descriptive statistics, including percentage, mean, standard deviation, t-
test, and one-way ANOVA. If differences were found, it would lead to pairwise comparison using Multiple
Comparisons (LSD). The study found that: The majority of respondents were female, aged 20-34 years old,
students with a monthly income of less than 15,000 baht, sci-math plans, and marketing mix factors were the
most important, with an average of 4.34) The location factor averaged 4.49 and affected the decision-making
process to the greatest extent, and the price factor averaged 4.39 and affected the decision-making process
to the greatest extent. The top three most important factors are: 1) Safety of school premises 2) The
instructor has reliable experience, and 3) The price is appropriate for the quality of teaching, respectively.
Demographic factors including gender, age, occupation, monthly income and different study plans were found
to be different factors that influenced the decision to choose a tutoring school.
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