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ABSTRACT

In this decade, the problem of collecting packaging waste management is a globally accepted issue and the
consumption of chicken products is much as the population increases, resulting in more waste accumulation.
If the manufacturer is unable to communicate or manage such packaging will affect the environment. The
research aimed to study the circular economy concept, consumer behavior and motivation to purchasing
decision for chicken products using sustainable packaging. The qualitative research was conducted by using
in-depth interviews with 20 target consumers who experienced purchasing and consuming chicken products.
The target consumers were divided into 2 groups: general consumers and consumers with packaging-related
education or work backgrounds. The data from in-depth interviews was analyzed by content analysis, the
Empathy Map Canvas tool and analyzed through buyer behavior model. The research found that general
consumers were relatively less knowledgeable about circular economy concept than the consumers with
packaging-related background. The general consumers expected mainly fresh, clean and safe products, but
the consumers with packaging backgrounds had additional motivating factors on sustainable packaging. In
addition, consumers paid attentions to price, promotion, brand stability and an expression of product
sustainability that would become an incentive to purchase the product. The results of the study ccould be used
to become a guideline for the entrepreneur in the industry to design the chicken product strategy and marketing
communication strategy to stimulate the circular economy and sustainable packaging.
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