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ABSTRACT 

This paper examines calligraphy as a culturally meaningful form of brand communication in 

premium Thai packaging. Using a qualitative literature-informed conceptual synthesis, it 

integrates scholarship on calligraphy, aesthetic theory, cultural symbolism, packaging design, 

and brand differentiation. The synthesis organizes the literature into five interrelated 

dimensions: calligraphic form, aesthetic and expressive meaning, cultural-symbolic meaning, 

packaging integration, and theorized brand communication functions. It also develops 

literature-derived principles concerning compositional coherence, cultural appropriateness, 

material congruence, visual hierarchy, and legibility. The paper concludes that calligraphy 

should be approached as a culturally situated design system capable of connecting artistic 

heritage, premium brand expression, and contemporary packaging identity.  

Keywords: Calligraphy, Packaging Design, Thai Consumers, Aesthetic Theory, Brand 
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INTRODUCTION 

In contemporary consumer markets, premium and lifestyle-oriented products increasingly 

compete through visual distinction, symbolic value, and perceived experience rather than 

through functional features alone (Calvano & Polo, 2020; Worldpanel, 2024; Reimann & 

Schilke, 2011). This is especially important in categories such as consumables, lifestyle goods, 

and gift products, where consumers encounter multiple brands with comparable functional 

benefits and rely on visual and symbolic cues to judge quality, suitability, and desirability 

(Romaniuk et al., 2007; Sammut-Bonnici, 2014). Brand differentiation, thus, depends on both 

product performance and the ability of design to create memorable, credible, and culturally 

meaningful associations in the consumer's mind (Romaniuk et al., 2007; Sammut-Bonnici, 

2014). In this context, packaging becomes a strategic site of brand communication, condensing 

product identity, aesthetic positioning, and market value into a visible and tangible form 

(Brumberger, 2003; Calvano & Polo, 2020). 

Packaging design is particularly significant because it communicates before product use and 

shapes the consumer's first interpretation of brand value (Calvano & Polo, 2020; Reimann & 

Schilke, 2011). Through colour, typography, material, structure, and graphic composition, 

packaging can support product recognition, communicate quality, signal authenticity, and 

create emotional appeal (Brumberger, 2003; Pina & Dias, 2021; Reimann & Schilke, 2011). 

For premium products, the packaging surface operates as a visual promise of refinement, care, 

and cultural value (Calvano & Polo, 2020; Pina & Dias, 2021). However, cultural or artistic 

elements require careful design judgement, as symbolic forms may lose credibility when 

applied superficially or without cultural understanding (Gupta et al., 2020). This makes the 

relationship between aesthetic design, cultural meaning, and brand communication a 

significant issue for commercial packaging research. 

Calligraphy offers a distinctive design opportunity within this problem. Unlike decorative 

lettering, calligraphy combines visual form, language, rhythm, hand gesture, cultural memory, 

and symbolic expression (Iezzi, 2015; Ling, 2021; Song & Jeon, 2018). Across traditions, 

calligraphic forms have been associated with mastery, spirituality, refinement, authority, 

heritage, and artistic discipline (Alashari et al., 2019; Halimi, 2021; Ling, 2021). Its formal 

qualities; stroke rhythm, line weight, spatial balance, and movement, allow written language 

to operate simultaneously as readable text and expressive image (Iezzi, 2015; Song & Jeon, 

2018). In commercial design, these qualities suggest that calligraphy can function as a visual-

cultural branding resource capable of communicating craftsmanship, authenticity, and cultural 

continuity (Song & Jeon, 2018; Wilson & Liu, 2011). 

Despite this potential, the role of calligraphy in Thai commercial packaging remains 

insufficiently examined. Existing branding and packaging studies typically discuss visual 

identity through colour, logos, typography, or promotional communication, with less attention 

to calligraphy as a specific design variable within premium packaging (Altukar, 2020; Rua & 

Santos, 2022; Sammut-Bonnici, 2014). Studies of calligraphy tend to emphasise Chinese, 

Japanese, Arabic, Persian, or Western contexts rather than Thai consumer interpretation of 

calligraphic packaging forms (Alashari et al., 2019; Gonzalez, 2024; Halimi, 2021; Ling, 2021; 

Mohamad et al., 2022). This matters because visual symbols are interpreted through cultural 

context, and Thai consumers may respond differently to Chinese-inspired calligraphy, Thai 

visual references, and hybrid Thai-Chinese design expressions (Montano, 2014; Roelofs, 

2020). Calligraphy cannot simply be imported into packaging as an ornamental style; it must 

be translated into design forms that are aesthetically coherent and culturally meaningful for the 

intended audience (Gupta et al., 2020; Pina & Dias, 2021). 

This paper examines how calligraphy can function as a culturally meaningful form of brand 

communication in premium Thai packaging. It analyses aesthetic theories, design principles, 

and cultural meanings that explain the visual and symbolic roles of calligraphy in commercial 
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packaging contexts. Through qualitative synthesis of literature on calligraphy, aesthetics, 

cultural symbolism, packaging design, and brand differentiation, the paper develops a 

conceptual framework linking calligraphic form, aesthetic and expressive meaning, cultural-

symbolic meaning, packaging integration, and brand communication function. Its primary 

contribution is a theoretically grounded framework and a set of literature-derived design 

principles for the culturally appropriate integration of calligraphy into premium Thai 

packaging. The paper reviews the relevant literature, explains the conceptual synthesis 

procedure, presents the resulting framework and design principles, and discusses their 

theoretical, cultural, and practical implications. 

Research Objectives 

This study aims to examine the aesthetic and cultural role of calligraphy in commercial 

packaging design and translate that understanding into a conceptual framework and literature-

derived design principles for premium Thai packaging. The specific objectives are: 

1) To examine the aesthetic theories, design principles, and cultural meanings that explain the 

use of calligraphy in commercial packaging design. 

2) To develop a literature-derived conceptual framework and design principles for culturally 

appropriate calligraphy integration in premium Thai packaging. 

 

LITERATURE REVIEWS 

This review establishes the conceptual foundation for translating calligraphy into commercial 

packaging design across four connected areas: calligraphy as a visual-cultural form, aesthetic 

theories relevant to calligraphic expression, the role of calligraphy in packaging and brand 

differentiation, and the adaptation of calligraphic design to Thai consumer perception. Each 

area draws on existing literature to clarify why calligraphy is not merely historical art but a 

visual communication resource capable of shaping how consumers interpret quality, identity, 

and cultural meaning in designed objects. 

Calligraphy as Visual-Cultural Form 

Calligraphy functions as a hybrid design language that operates visually, linguistically, 

culturally, and emotionally at the same time (Iezzi, 2015; Ling, 2021; Song & Jeon, 2018). 

Unlike ordinary writing, calligraphy gives expressive importance to the visible qualities of 

written marks, including line weight, stroke rhythm, pressure, proportion, spacing, and 

compositional balance, often beyond legibility (Chen, 2011; Iezzi, 2015; Song & Jeon, 2018). 

These formal qualities allow calligraphic writing to function as both language and image; the 

viewer may interpret its visual force before reading its verbal content (Iezzi, 2015; Ling, 2021). 

Calligraphy therefore communicates movement, discipline, gesture, emotion, and artistic 

control through the visible trace of the hand (Chen, 2011; Ling, 2021). 

The cultural role of calligraphy is equally significant. In East Asian traditions, brush rhythm 

and spatial cadence have been associated with cultivation, temperament, and expressive 

individuality, while Arabic and Persian calligraphy has been closely linked to sacred text, 

ornament, and spiritual communication (Alashari et al., 2019; Chen, 2011; Ling, 2021). 

Western calligraphic traditions have carried associations with refinement, literacy, 

administrative order, and commercial trust, particularly through historical uses in documents, 

business writing, and brand marks (Bringhurst, 2013; Halimi, 2021). In each case, calligraphy 

carries meaning not only through what words say but through the cultural histories attached to 

its forms, tools, and visual conventions (Ling, 2021; Montano, 2014). 

It is therefore necessary to distinguish calligraphy from typography, handwriting, and 

decorative script. Typography refers to the design and arrangement of typefaces for legibility 

and visual effect, while calligraphy emphasises hand-rendered expressive lettering shaped by 

controlled gesture and aesthetic rhythm (Brumberger, 2003; Iezzi, 2015). Handwriting may be 

personal and informal, but calligraphy involves intentional discipline, stylisation, and aesthetic 
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control beyond everyday written communication (Iezzi, 2015; Song & Jeon, 2018). Decorative 

script may imitate calligraphic appearance without carrying the same relationship to gesture, 

craft, cultural tradition, or symbolic meaning (Iezzi, 2015; Ling, 2021). This distinction matters 

for packaging because a calligraphic element should not be treated as a generic ornamental 

font; it should be understood as a visual-cultural sign that communicates artistry, heritage, 

authenticity, and product identity when integrated coherently into the package (Gupta et al., 

2020; Pina & Dias, 2021; Song & Jeon, 2018). 

In packaging contexts, a single calligraphic mark can combine product name, cultural 

association, aesthetic tone, and perceived craftsmanship within one compact surface element 

(Iezzi, 2015; Song & Jeon, 2018). For premium products, where consumers rely on visual and 

material cues to infer refinement and authenticity before direct product experience, calligraphy 

has significant branding potential as a form that compresses cultural value, artistic skill, and 

product identity into a visible and communicative sign (Ling, 2021; Pina & Dias, 2021; 

Reimann & Schilke, 2011; Sammut-Bonnici, 2014). 

Aesthetic Theories 

Aesthetic theory explains why calligraphy can function as more than decorative writing in 

packaging design (Costelloe, 2013; Roelofs, 2020). From a formalist perspective, calligraphy's 

aesthetic value lies in the visible organisation of form, including stroke contrast, proportion, 

rhythm, balance, symmetry, and compositional harmony (Chen, 2011; Iezzi, 2015; Song & 

Jeon, 2018). This is directly relevant to packaging because the package surface must organise 

multiple visual elements, including product name, brand mark, colour field, material finish, 

and informational hierarchy, into a coherent visual system (Brumberger, 2003; Calvano & 

Polo, 2020). A calligraphic mark that is proportionally balanced within the layout may 

strengthen perceived refinement and premium value, while one that is poorly spaced or visually 

disconnected may weaken design clarity (Brumberger, 2003; Pina & Dias, 2021). 

An expressivist perspective adds attention to gesture, emotion, movement, and the trace of the 

maker (Costelloe, 2013; Roelofs, 2020). The viewer can often perceive pressure, speed, pause, 

and movement through the calligraphic stroke, allowing calligraphy to suggest personality, 

craftsmanship, discipline, and human presence in ways that mechanically neutral typography 

may not (Chen, 2011; Iezzi, 2015; Ling, 2021; Song & Jeon, 2018). In premium packaging, 

such expressiveness can make a product appear more handcrafted, intimate, and culturally 

grounded, particularly when the calligraphic style supports the product's intended identity (Pina 

& Dias, 2021; Reimann & Schilke, 2011). 

A pragmatist perspective shifts attention from isolated form to use, context, and audience 

experience (Costelloe, 2013; Roelofs, 2020). Calligraphy gains design value when it 

contributes to the practical experience of the packaging object, including recognition, 

interpretation, gifting, display, and purchase consideration (Calvano & Polo, 2020; Reimann 

& Schilke, 2011). A calligraphic design may be visually compelling, but it must be sufficiently 

legible, culturally appropriate, and materially integrated to support the consumer's encounter 

with the product, and aesthetic expression must remain aligned with brand communication and 

production feasibility (Brumberger, 2003; Calvano & Polo, 2020; Gupta et al., 2020; Sammut-

Bonnici, 2014). 

A semiotic and cultural perspective further explains calligraphy as a sign system in which 

visual forms communicate cultural identity, heritage, refinement, spirituality, craft, or 

authenticity depending on historical associations and context of use (Ling, 2021; Montano, 

2014; Roelofs, 2020). The same calligraphic style may produce different meanings in different 

cultural settings, as consumers associate particular scripts, brush movements, colours, and 

motifs with specific traditions (Alashari et al., 2019; Halimi, 2021; Ling, 2021). Together, these 

perspectives confirm that no single aesthetic theory is sufficient for calligraphy-integrated 

packaging design; a strong prototype requires formal beauty, emotional expressiveness, 



[5] 

 

cultural readability, and practical brand function working in combination (Brumberger, 2003; 

Calvano & Polo, 2020; Costelloe, 2013; Montano, 2014; Roelofs, 2020; Sammut-Bonnici, 

2014). 

Calligraphy, Packaging Design, and Brand Differentiation 

Packaging communicates product identity, quality position, and symbolic value before the 

consumer directly experiences the product. Consumers also use packaging cues to judge 

whether a product appears premium, trustworthy, or culturally meaningful (Calvano & Polo, 

2020; Pina & Dias, 2021; Reimann & Schilke, 2011). This makes packaging central to brand 

differentiation, since distinctive visual and material features help a product become more 

recognisable and memorable relative to competitors (Romaniuk et al., 2007; Sammut-Bonnici, 

2014). For premium products, differentiation is communicated not through visual excess but 

through restraint, coherence, material quality, tactile finish, and symbolic consistency 

(Brumberger, 2003; Calvano & Polo, 2020; Pina & Dias, 2021). 

Within this context, calligraphy can function as a differentiation cue when integrated into the 

brand identity system rather than applied as a surface decoration. Calligraphic marks 

communicate craftsmanship through traces of hand movement, discipline, pressure, and 

rhythm, and can support authenticity by linking the brand to heritage, refinement, and cultural 

continuity (Alashari et al., 2019; Halimi, 2021; Iezzi, 2015; Ling, 2021; Song & Jeon, 2018). 

When used strategically, a calligraphic element can give a brand a distinctive visual voice, 

particularly when connected to the product's cultural story, market position, and material 

presentation (Pina & Dias, 2021; Sammut-Bonnici, 2014; Song & Jeon, 2018). 

However, calligraphy can weaken brand credibility when applied superficially or without 

design coherence. Cultural symbols may be interpreted as artificial or commercially 

opportunistic when detached from meaningful context, and this risk intensifies in cross-cultural 

packaging where a visual style associated with one tradition carries different associations for 

another audience (Gupta et al., 2020; Ling, 2021; Montano, 2014; Roelofs, 2020). For this 

reason, calligraphy should be evaluated not only as a beautiful graphic device but as a culturally 

situated branding element whose style, placement, and material treatment must support the 

product category and brand position (Ling, 2021; Montano, 2014). Effective calligraphy-

integrated packaging must therefore align the calligraphic mark with typographic hierarchy, 

colour palette, surface texture, print finish, and symbolic narrative to communicate a coherent 

premium identity (Brumberger, 2003; Calvano & Polo, 2020; Pina & Dias, 2021). 

Thai Consumer Preferences and Cultural Perception 

Cultural translation, rather than direct importation of foreign calligraphic styles, is necessary 

for packaging to be received meaningfully by Thai consumers. Visual symbols do not carry 

universal meaning independently of context, as interpret signs through cultural memory, social 

experience, and established visual conventions (Montano, 2014; Roelofs, 2020). In Thailand, 

Chinese characters and calligraphic forms are not entirely unfamiliar because Thai-Chinese 

communities have long used Chinese script in festivals, family rituals, religious observances, 

and commercial settings (Jureerat & Jiraporn, 2015; Savski, 2021). Chinese script also appears 

in Thai commercial environments through shop signs, festival labels, tea products, mooncake 

boxes, and gift-related materials, suggesting that Chinese-inspired calligraphy may be legible 

to Thai consumers as a symbol of blessing, tradition, prosperity, and refinement, even when 

written characters are not fully read as verbal language (Jureerat & Jiraporn, 2015; Savski, 

2021). 

Premium gift packaging is especially relevant because gift products must communicate more 

than product information; they must also convey respect, suitability, refinement, and emotional 

care within a social exchange context (Calvano & Polo, 2020; Pina & Dias, 2021). Mooncake 

packaging provides one example of how traditional Chinese visual elements, including 

characters, colours, motifs, and gift-box structures, can strengthen cultural value, emotional 
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recognition, and perceived brand quality when integrated coherently into packaging design (Su 

& Naeim, 2024). Tea packaging is similarly relevant, as studies show that calligraphy, plant 

motifs, traditional patterns, poetry, and symbolic graphics can work together to communicate 

both product information and cultural meaning (Yan & Karnchanapayap, 2024; Yu, 2024). 

However, cultural familiarity does not mean that a purely Chinese-inspired brush style will 

automatically suit Thai premium packaging. A design appropriate in a mainland Chinese 

context may feel imported, overly festive, or culturally distant if it is not adapted to Thai retail 

expectations, product category, and gift-giving conventions (Gupta et al., 2020; Montano, 

2014; Roelofs, 2020). This creates a design tension between exoticism and familiarity: Chinese 

calligraphy may signal heritage and craftsmanship, but may also appear superficial if the 

selected characters, brush style, colour palette, and material finish do not match the intended 

product identity (Gupta et al., 2020; Pina & Dias, 2021). 

A Thai-Chinese hybrid calligraphic direction may therefore offer a more culturally suitable 

design pathway, preserving the expressive rhythm of brush-based calligraphy while adapting 

layout, colour, symbolic motifs, material treatment, and typographic hierarchy to Thai 

consumer expectations (Brumberger, 2003; Gupta et al., 2020; Pina & Dias, 2021). The design 

priority should be cultural resonance, legibility, and symbolic appropriateness rather than 

visual novelty alone. 

Conceptual Synthesis 

The literature suggests that calligraphy in premium packaging can be understood through a 

conceptual framework linking calligraphic form, aesthetic and expressive meaning, cultural-

symbolic meaning, packaging integration, and theorized brand communication functions. At 

the first level, calligraphic design variables, including stroke rhythm, line quality, spatial 

balance, script style, legibility, symbolic motifs, colour, material texture, and print finish, allow 

the package surface to function as a condensed visual-cultural sign (Brumberger, 2003; Iezzi, 

2015; Ling, 2021; Montano, 2014; Roelofs, 2020; Song & Jeon, 2018). These variables 

contribute to aesthetic and expressive meanings such as harmony, movement, craftsmanship, 

and artistic character, while also carrying cultural-symbolic meanings related to heritage, 

identity, authenticity, and cultural memory (Ling, 2021; Montano, 2014; Pina & Dias, 2021; 

Reimann & Schilke, 2011; Roelofs, 2020). Within packaging contexts, these meanings become 

relevant through integration into hierarchy, placement, colour, material, finish, and product-

context fit, allowing calligraphy to function as part of a coherent packaging identity system 

(Brumberger, 2003; Calvano & Polo, 2020; Gupta et al., 2020). 

 

 
Figure 1 Literature-derived conceptual framework for calligraphy-integrated premium 

packaging design. The arrows represent conceptual relationships emerging from the literature 

synthesis, and do not indicate any causal effects. 



[7] 

 

This synthesis supports the argument that calligraphy should be understood as a culturally-

situated design resource that can contribute to identity coherence, cultural positioning, visual 

distinctiveness, and premium brand expression (Pina & Dias, 2021; Reimann & Schilke, 2011; 

Romaniuk et al., 2007; Sammut-Bonnici, 2014). Figure 1 presents the literature-derived 

conceptual framework, illustrating the conceptual relationships among calligraphic form, 

aesthetic and expressive meaning, cultural-symbolic meaning, packaging integration, and 

theorized brand communication functions. 

 

RESEARCH METHODOLOGY 

This study employs a qualitative literature-informed conceptual synthesis to examine how 

calligraphy can be understood and integrated as a visual-cultural form within premium Thai 

packaging. Conceptual synthesis enables concepts drawn from different theoretical and 

disciplinary areas to be compared, organized, and combined into an explanatory framework 

(Jaakkola, 2020). In this study, the method connects scholarship on calligraphic form, aesthetic 

meaning, cultural symbolism, packaging communication, and brand differentiation to produce 

a literature-derived conceptual framework and corresponding design principles. 

The conceptual synthesis is situated within the context of premium Thai packaging, with 

premium tea gift-set packaging serving as a focal product context. Tea is associated with 

refinement, hospitality, calmness, ritual, cultural symbolism, and gift-giving, which correspond 

closely with the expressive and symbolic qualities of calligraphy (Yan & Karnchanapayap, 

2024; Yu, 2024). Premium gift packaging also provides a relevant context for considering how 

structure, visual hierarchy, material texture, colour, symbolic motifs, and print finish 

communicate value and cultural meaning (Calvano & Polo, 2020; Pina & Dias, 2021). The 

focal context, therefore, provides practical boundaries for the conceptual analysis without 

limiting the framework to one specific package design. 

The literature synthesis covered six areas: calligraphy history and aesthetics, aesthetic theory, 

packaging design, visual communication, brand differentiation, and Thai or Asian cultural 

design contexts. Sources on calligraphy were reviewed to identify formal and expressive 

variables such as stroke rhythm, line quality, gesture, spacing, balance, and script style. 

Aesthetic and semiotic sources were used to interpret how visual form communicates beauty, 

authenticity, cultural memory, and symbolic value. Packaging and branding literature was then 

examined to determine how calligraphic form and cultural meaning may be integrated with 

visual hierarchy, legibility, materials, colour, and brand communication. 

The qualitative synthesis followed three sequential stages. First, recurring concepts were 

extracted from the reviewed literature, including stroke rhythm, line quality, spatial balance, 

script style, legibility, heritage, identity, authenticity, cultural memory, hierarchy, placement, 

colour, material, finish, and product-context fit. Second, these concepts were compared and 

grouped according to their shared theoretical and design functions. This process produced five 

conceptual dimensions: calligraphic form, aesthetic and expressive meaning, cultural-symbolic 

meaning, packaging integration, and theorized brand communication functions. Third, the 

relationships among these dimensions were organized into the literature-derived conceptual 

framework presented in Figure 1) The same synthesis was used to formulate design principles 

concerning compositional coherence, cultural appropriateness, contextual integration, material 

congruence, and communication clarity. The Conceptual Framework Development section 

presents these two direct outputs of the methodology: the framework dimensions and the 

literature-derived design principles. 

Conceptual Framework Development 

The qualitative conceptual synthesis produced two interrelated outputs: a literature-derived 

framework for understanding calligraphy in premium Thai packaging and a set of principles 

for applying that framework to design decisions. The framework organizes concepts identified 
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across calligraphy studies, aesthetic theory, cultural interpretation, packaging design, and brand 

differentiation into five dimensions: calligraphic form, aesthetic and expressive meaning, 

cultural-symbolic meaning, packaging integration, and theorized brand communication 

functions. While these dimensions do not represent any measured stages of consumer responses 

or empirically confirmed causal relationships, they do clarify how calligraphy may operate 

withing packaging as a visual-cultural resource. 

Framework Dimensions 

The first dimension, calligraphic form, contains the observable properties through which 

calligraphy becomes visually distinguishable from ordinary typography or handwriting. These 

properties include stroke rhythm, line quality, spatial balance, script style, and legibility. 

Calligraphic form depends on controlled variation in pressure, movement, proportion, and 

spacing, allowing written language to function simultaneously as text and visual expression 

(Chen, 2011; Iezzi, 2015; Ling, 2021; Song & Jeon, 2018). Within packaging, these formal 

properties provide the basic visual material from which calligraphic identity is constructed. 

 

 
Figure 2 Comparison of Standard Typography and Calligraphic Form 

Note: Panel A presents Chinese text in standard typography, characterized by uniform stroke 

construction, regular spacing, and consistent alignment. Panel B presents a calligraphic 

rendering, demonstrating controlled variation in brush pressure, stroke weight, rhythm, 

proportion, and spatial balance. The comparison illustrates how calligraphy transforms written 

language from standardized textual communication into an expressive visual composition 

 

The second dimension, aesthetic and expressive meaning, concerns the formal and emotional 

interpretations associated with calligraphic form. Stroke movement, contrast, rhythm, and 

compositional balance may be understood through qualities such as harmony, movement, 

craftsmanship, and artistic character (Costelloe, 2013; Roelofs, 2020). A formalist perspective 

emphasizes the organization of line, proportion, balance, and negative space, while an 

expressivist perspective emphasizes gesture, energy, personality, and the visible trace of the 

maker (Chen, 2011; Iezzi, 2015; Ling, 2021). This dimension therefore explains how 

calligraphic form acquires aesthetic significance beyond the literal meaning of the written 

words. 

The third dimension, cultural-symbolic meaning, identifies the cultural associations attached 

to calligraphic traditions. Calligraphy may carry meanings related to heritage, identity, 

authenticity, spirituality, education, authority, and cultural memory, depending on the script, 

historical tradition, and context in which it is used (Alashari et al., 2019; Halimi, 2021; Ling, 

2021; Montano, 2014). These meanings are not universal or fixed. A calligraphic form 
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associated with refinement or tradition in one cultural setting may be interpreted differently in 

another because audiences encounter visual symbols through local experience and established 

cultural conventions (Gupta et al., 2020; Roelofs, 2020). In the Thai context, the established 

presence of Chinese script in festivals, religious practices, commerce, tea products, and gift-

related materials provides a relevant cultural background but does not remove the need for 

contextual interpretation and adaptation (Jureerat & Jiraporn, 2015; Savski, 2021). 

The fourth dimension, packaging integration, concerns the practical incorporation of 

calligraphy into a commercial package. This dimension includes visual hierarchy, placement, 

colour, material, print finish, legibility, and product-context fit. Packaging must coordinate 

multiple elements, including the product name, brand identity, supporting typography, required 

information, structural form, and material presentation (Brumberger, 2003; Pina & Dias, 2021). 

Calligraphy therefore becomes meaningful within packaging when its formal and symbolic 

qualities are coordinated with the broader identity system rather than applied as an isolated 

decorative feature. Premium tea and gift packaging provide a relevant context because material 

texture, symbolic detail, visual restraint, and presentation structure contribute to the 

communication of refinement, ritual, and gift suitability (Yan & Karnchanapayap, 2024; Yu, 

2024). 

The fifth dimension comprises theorized brand communication functions. The synthesis 

identifies identity coherence, cultural positioning, visual distinctiveness, and premium brand 

expression as functions that calligraphy may support when its formal, cultural, and material 

elements are integrated coherently (Pina & Dias, 2021; Reimann & Schilke, 2011; Romaniuk 

et al., 2007; Sammut-Bonnici, 2014). These functions are theoretical propositions derived from 

existing scholarship. The framework does not establish that calligraphy will necessarily 

produce these effects for all products or audiences. 

The Relationships Among the Dimensions 

Figure 1 provides a visual presentation of the relationships among the five framework 

dimensions. Calligraphic form, aesthetic and expressive meaning, cultural-symbolic meaning, 

and packaging integration are conceptually interrelated, not a one-directional sequence. Formal 

qualities influence how calligraphy may be interpreted aesthetically and culturally, while 

cultural context can also shape which formal qualities appear appropriate, authentic, or 

meaningful. Packaging integration provides the commercial context in which these formal and 

symbolic properties are organized through hierarchy, colour, materials, placement, and 

information structure. 

The final connection to theorized brand communication, thus, represents the frameworks 

central proposition, that coherent integration of calligraphic form, aesthetic meaning, cultural 

symbolism, and packaging structure can provide a theoretical basis for brand communication. 

Notably, the arrows do not indicate any causal effects, but rather the functions that the literature 

associates with coherent visual identity and culturally-meaningful packaging. 

Literature-Derived Design Principles 

The conceptual relationships were translated into six design principles. These principles 

constitute the practical output of the synthesis and provide guidance for applying calligraphy 

without claiming that any individual design choice will produce a predetermined consumer 

response. 
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Table 1 Literature-derived design principles for calligraphy integration into premium 

packaging 

Framework dimension Design principle Packaging implication 

Calligraphic form Preserve intentional stroke 

variation, rhythm, and 

visual control. 

Select a calligraphic treatment 

whose line quality and movement 

remain coherent across the 

package. 

Formal composition Coordinate calligraphy with 

balance, hierarchy, and 

negative space. 

Provide sufficient visual space 

around the calligraphic mark and 

avoid competing graphic elements. 

Cultural-symbolic 

meaning 

Select scripts and motifs 

according to their cultural 

relevance and contextual 

meaning. 

Avoid using culturally 

recognizable forms as unsupported 

decoration. 

Cultural adaptation Translate cultural references 

to the intended Thai product 

and audience context. 

Consider local visual conventions, 

gift practices, symbolic 

associations, and product identity. 

Packaging integration Align calligraphy with 

typography, colour, 

materials, and print finish. 

Treat calligraphy as part of the 

complete packaging identity rather 

than as a separate surface addition. 

Communication clarity Balance expressive 

character with legibility and 

information hierarchy. 

Ensure that product identification 

and required commercial 

information remain accessible. 

 

Together, the conceptual framework (Figure 1) and principles (Table 1) provide a coherent and 

structured conceptual basis for understanding how calligraphy may be integrated into premium 

Thai packaging. Their contribution lies in organizing dispersed theoretical and design 

knowledge into a coherent model that can inform design practice and subsequent empirical 

evaluation. 

  

DISCUSSION AND CONCLUSION 

This study contributes to understanding calligraphy in premium packaging by positioning it as 

a multidimensional form of visual-cultural communication rather than decorative lettering. The 

conceptual synthesis indicates that calligraphic form acquires design significance through the 

interaction of formal qualities, aesthetic expression, cultural meaning, packaging integration, 

and theorized brand communication functions. This interpretation supports the first research 

objective by integrating formalist, expressivist, pragmatist, and semiotic-cultural perspectives. 

Formalist theory explains the importance of line, proportion, rhythm, balance, and negative 

space, while expressivist theory emphasizes gesture, movement, artistic character, and the 

visible trace of the maker (Chen, 2011; Costelloe, 2013; Iezzi, 2015; Roelofs, 2020). Pragmatist 

and semiotic-cultural perspectives further show that calligraphy gains meaning through 

context, audience interpretation, cultural associations, and its relationship to the designed 

object (Ling, 2021; Montano, 2014; Roelofs, 2020). 

The primary theoretical contribution is the integration of these perspectives into a single 

conceptual structure. Calligraphy research frequently emphasizes artistic history, cultural 

tradition, or expressive form, whereas packaging and branding studies commonly focus on 

visual identity, differentiation, typography, and material communication (Brumberger, 2003; 

Ling, 2021; Reimann & Schilke, 2011; Sammut-Bonnici, 2014). The framework connects these 

areas through five interrelated dimensions: calligraphic form, aesthetic and expressive 

meaning, cultural-symbolic meaning, packaging integration, and theorized brand 
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communication functions. This organization clarifies how calligraphy’s visual properties may 

be interpreted aesthetically and culturally before their incorporation into a commercial 

packaging system. 

The study addresses the second objective by translating the framework into literature-derived 

design principles emphasizing controlled stroke variation, compositional balance, cultural 

relevance, contextual adaptation, material congruence, and communication clarity. Their 

practical value lies in treating calligraphy as part of the complete packaging identity. Script 

style, placement, typography, colour, materials, and print finish should therefore be 

coordinated rather than selected independently (Brumberger, 2003; Calvano & Polo, 2020; 

Pina & Dias, 2021). The principles do not prescribe one visual solution; they provide a 

structured basis for considering whether a calligraphic treatment is formally coherent, 

culturally meaningful, and compatible with its product context. 

The framework’s cultural contribution is particularly relevant to premium Thai packaging. 

Chinese script and calligraphic forms appear within Thai-Chinese festivals, religious practices, 

commerce, tea products, and gift-related materials, but their visibility does not guarantee 

uniform interpretation among Thai audiences (Jureerat & Jiraporn, 2015; Savski, 2021). 

Cultural sensitivity therefore requires more than inserting recognizable traditional characters, 

colours, or motifs. Designers must consider the meanings attached to those elements, their 

relationship to the product category, and their compatibility with local visual conventions. The 

framework consequently treats cultural adaptation as an interpretive and contextual process 

rather than direct stylistic transfer (Gupta et al., 2020; Montano, 2014; Roelofs, 2020). 

Several limitations should be acknowledged. The framework is derived from qualitative 

conceptual synthesis, and the relationships among its dimensions have not been empirically 

tested. Its interpretation also reflects the selected scholarship and focal context of premium 

Thai packaging. Although premium tea gift-set packaging informed the analysis, other 

categories may require different balances among legibility, symbolism, material expression, 

and visual hierarchy. Cultural interpretations may also differ according to age, background, 

familiarity with calligraphy, and experience with premium products. 

Future research should operationalize the framework through a phased empirical program. 

First, the six design principles should be translated into controlled packaging stimuli that vary 

in calligraphic treatment while maintaining comparable product information, structure, and 

brand position. A multidisciplinary panel of calligraphy specialists, packaging designers, 

branding professionals, and Thai cultural-communication experts could assess aesthetic 

coherence, cultural appropriateness, legibility, symbolic consistency, material feasibility, and 

product-context fit. Their comments could be analyzed thematically and used to refine the 

stimuli. 

Second, focus groups with Thai consumers should examine interpretations of calligraphic form, 

cultural references, emotional tone, and suitability for premium gifting. Including Thai-

Chinese and non-Thai-Chinese participants would help determine how cultural familiarity 

shapes interpretation. Third, a comparative survey or experiment could use semantic 

differential scales such as ordinary-premium, generic-distinctive, culturally distant-culturally 

resonant, and traditional-contemporary. Likert-type measures could assess perceived 

authenticity, aesthetic appeal, cultural value, brand distinctiveness, emotional engagement, and 

purchase intention. Randomized or counterbalanced presentation would reduce order effects, 

while integration of qualitative and quantitative findings would show whether the framework 

adequately explains consumer interpretation and where its principles require refinement. 

In conclusion, calligraphy in premium Thai packaging can be understood through the combined 

influence of form, expression, cultural symbolism, material context, and commercial 

communication. The framework organizes these relationships without presenting them as 

proven causal effects. Its contribution is a theoretically grounded and practically usable set of 
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concepts for culturally appropriate design and subsequent empirical research. Calligraphy-

integrated packaging should therefore be approached as a culturally situated communication 

system connecting artistic heritage, material expression, and contemporary brand identity. 
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