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Abstract

The Internet has become a part of human life. While social media is
abundant due to modern technology, the most popular social media
is YouTube. YouTube is considered a very popular social media
among people all over the world. The popularity of watching online
videos on the YouTube website is increasing every day. In the past,
YouTube was just a channel for uploading songs and music videos.
But today, YouTube has changed and opened up the creation of
content on YouTube. Therefore, a new career has emerged, called
YouTuber, in which people create video clips based on their interests
and unique things. This has turned ordinary people into famous
people and earn money overnight. Because YouTube is a public
platform where anyone can come to seek success. In this academic
article, the author will present 1) YouTube, 2) YouTubers, 3)
YouTuber video clip making guidelines, 4) planning to shoot video
clips and editing video clips, and 5) being a successful YouTuber. The
knowledge from this article is hoped to be useful for those who
want to generate income from YouTube to achieve their goals. And it
is hoped to be useful for those who want to start being a good and

successful YouTuber.
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